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| mn 30% MILLION passenger cars 
were manufactured between 1932 and 1946. 


In 1932, motorists bought close to 258 
° million barrels of motor oil. In 1941, motor- 


ists bought almost twice this much. 
Now Joes insi é. IS eco Hats off to the automobile and oil indus- 
tries which made this dramatic progress 
possible! 


Yet—believe it or not—there was a pack- 
aging problem in 1932 which, when solved, 
speeded up this progress. 


The problem was to put oil in individual 
containers, sealed at the refinery, which 
maintained brand identity at point-of-sale 
. . - which were clean and easy to handle 
and open... and which could be nationally 
advertised to the ultimate consumer—the 
car-owner. 


That problem was solved by the “Refin- 
ery Sealed” container . . . another Canco 
“first.” 


This is just one more example of how 
Canco-engineered packages have brought a 
product to more people more conveniently. 


Can we do the same for your product? 


AMERICAN CAN COMPANY 


New York « Chicago « San Francisco 


This trademark is your assura: ce of 


quality containers. Look for it! 
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A background of 41 years specialized insurance service 
to the Canning Industry has awarded unchallenged 
leadership in this field to 


EXCHANGE 


© Improved insurance coverages. 

® Steady reduction in rates. 

© Expert service nationwide. 

© Cooperative loss claim settlements. 


© Annual savings refunds averaging 
40% of policyholders’ customary 
premiums. 


These advantages may be enjoyed only through 


EXCHANGE 


LANSING B. WARNER, INCORPORATED 


CHICAGO 54, ILLINOIS 
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% 4 Next to the products you pack, there’s nothing more important than the ms 
fo cans you pack them in. “i 

Y / That’s why we think it’s such sound business for you to check with Continental ie 
Y before making any decision affecting your supply of cans. ers, 

full 

y/ Va It costs nothing to talk things over and... a 

4 pre 

7 ' 74 7 We may be in a position, because of our size and flexibility, to a 
assure you a dependable supply. 
Y fo We may be able to give you faster service. hs 

che¢ 

% VA We may be able to save you money by suggesting a >, / as app 

4 h in your processing operations. in edit 

change in y P nt heat Gon | of 

4, may be able to help you with a knotty You ca | ble 

TA technical problem. de a of ¢ 

a ofte 

4 J Why not “Check with Continental” today? a 

hum 
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TINENTAL CAN COMPANY 
ON heve 
100 EAST 42nd STREET, NEW YORK 17, N.Y. * 
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EDITORIALS 


AND GALS! 


OUR GREETINGS AND THANKS — Would 
that we were able to commandeer Santy’s sled and rein- 
deers, and his speed in traveling, so that we might drop 
in on every one of our steadily growing family of 
reader's, and wish each one of them, and theirs, the 
Peace of Christmas and with the hope that it may abide 
with them all during the coming year. We wish you 
and yours a VERY MERRY CHRISTMAS. 


With our season’s greetings go our sincere thanks for 
another year of loyalty and appreciation on your part. 
Note that this issue is the 22nd number of our 71st 
year of service to this one industry! (A national rec- 
ord among Trade Journals, we believe.) That you have 
borne with us through all these years, years which rep- 
resent the span of life of this great canned foods in- 
dustry, is a compliment to us deeply appreciated, and 
for this we thank you. It could never have happened 
forus if you had not been constant and contented read- 
ers, and because of which our advertisers have as faith- 
fully stood by us. All of which is mentioned here only 
because we want you to know that we feel a deep ap- 
preciation for this long faithfulness, and we wish to 
thank you in this the only way, as it is the surest way, 
for us to reach you. 


(53 REST YOU MERRIE, GENTLEMEN — 


Your greetings shower down on us in the form of 
checks for subscriptions year after year, keeping our 
appreciation alive, but calling up memories, too. Your 
editor’s ‘irst job, begun at a very early age, was the 
handliney of the subscription list and today we find 
Many of ‘hose same names among those checks! More 
of cours’ in the second and third generations. And 
often th ve are little personal notes of appreciation— 


and at | mes disagreements, which but evidences the 
human i us—but keeps the intimate touch that all of 
Us love. And some of these are almost embarrassing, 
the whi! they are heartening and encouraging. It has 
hever bon our practice to use these as selling boosts, 
and we | .ow that the writers are not seeking publicity 
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but are sincere in their expressions. 

CHEER UP—While we’re on the subject, let’s inject 
some of the Christmas cheer and contentment into our 
business. The prophets of doom and despair, always 
overactive in good times, are spreading their story of 
gloom with daily increasing fervor. Business, they 
say, is outnumbered in Washington; labor and agricul- 
ture are riding herd and the days of independent busi- 
ness are numbered. Could be, especially if this fever 
of defeatism continues to spread. It’s a peculiar type 
of reasoning that prompts management to slow up, to 
stage a strike as it were, under present conditions. 
Business is going to pot, they say, and we’re not going to 
stick our necks out. All the while forgetting that con- 
tinuing good business depends on them doing just that; 
forgetting that the very thing they fear will be brought 
about by their timidity; forgetting that this great 
American economy was built by business men with 
courage and foresight and the willingness to take a 
chance. No, “throwing in the sponge” isn’t the Ameri- 
can way. True, it may be on paper that business doesn’t 
stand to get an even cut with agriculture and labor. 
But the die isn’t cast yet, the case is far from closed. 
Let’s all make it a point to be sure that our voice is 
heard in Washington. Our Senate and House is still 
a potent influence in Government and those bodies are 
not packed with a majority or even a plurality pledged 
to labor and agriculture. 

It would be superfluous to repeat here the figures on 
National income. Every month we read reports of 
more and more dollars in the hands of more and more 
people. No country in the world, including our own, 
has ever offered the business man a better prospectus. 
Before the war we thought our standard of living was 
high. It was, but certain classes didn’t know too much 
about it. Now that standard is being broadened to 
include even the slum districts of our cities, and in the 
country to the most remote hamlets in the land. Great 
new markets always under our noses now opened up 
through a broader distribution of the Nation’s wealth. 

Merry Christmas to all. 
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An Inexperienced Man 
Can Operate This Labeler... 


FMC KYLER-LABELER 


Model A, Adjustable Type—for wide range 
of can sizes. Also available in non-adjust- 
able type for a single size can. 


FMC-Kyler Labeling Machines are built with such extreme sim- 
plicity that an inexperienced worker can operate the machine 
and make all can-size adjustments. 


While these versatile machines can be operated at extremely 
high speed when peak capacity is required, they are designed 
and constructed to maintain high efficiency at low speeds also. 


Requires Minimum Man Power and 
Floor Space. 


Model P shown here is Motor Driven, and built for any 
single size can. Operates at maximum speed. Extremely 
rigid and sturdy for long-life and low-cost operation. 


. Write for this 260-page Catalog showing com- 
plete FMC Modern line of canning, processing and 
= warehouse machinery. 
\ 
FOOD MACHINERY CORPORATION 


SPRAGUE-SELLS DIVISION © HOOPESTON, ILLINOIS 


BALTIMORE © NEW YORK © SAN JOSZ, CALIFORNIA (ANDERSON-BARNGROVER DIVISION) 
K-40] 
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Greetings! 


Looking backward over pears of 
progress, we are naturally grateful 
to those whose patronage and good 
will habe enabled us to prosper and 
grow. We are determined to merit a 
continuance of pour favors. 


May this Holiday Season be a 
jovpous one for pou and pours and the 
New Pear be one of unprecedented 
Happiness. 


1924 


December 20, 1948 


THE CANNING TRADE 


Vg “Seam | D E A 
tio 
cor 
me 
to; 
mo’ 
: con 
Net thay 
typi 
\ FMC KYLER-BOXER 
lead 
one 
ah NC 
he 
FOR AW K Cun 
IGHT UOSTS WITH FMC MODERN MACHINERY j ciate 
i has 
Wher 
d ~ of th 
Green Pea Hulling Specialists fell 
| high 
= Zateblished 1880 @ 
isc sent 


CONVENTION NEWS 


New York Canners Meet 


Honor Cumming and Herzog—Macklem advances to Presidency— 
Officials of National Canners, Brokers and Frozen Food Associations 
address group—Loveland and Flack get hearty reception 


Just about an average number of can- 
ners, machinery and supply men and 
guests gathered at the Hotel Statler, in 
Buffalo, Thursday and Friday, December 
9 and 10, for the 63rd Annual Conven- 
tion of the Association of New York 
State Canners. The New York Associa- 
tin has an elaborate system of working 
committees numbering twenty-four in all, 
so that nearly every one of its ninety 
member firms has active representation 
in association affairs. Actual business 
then, at this annual meeting is confined 
toa minimum and the program is limited 
toa few big name speakers discussing 
in general the overall ecgnomic picture. 
Room and lobby confeyences and the 
more general social tuntions are a defi- 
nite part of the program which annually 
proves profitable and enjoyable to all 
concerned, 


CUMMING—HERZOG HONORED 


Sharing the honors were President G. 
E. Finch of the Edgett-Burnham Com- 
pany, Newark; W. S. Macklem of Cur- 
tie Brothers Company, Rochester; How- 
ard Cumming of the same company, and 
N.C.A. President; and Fred Herzog of 
the Ste*her-Traung Lithograph Com- 
pany, .ochester. Mr. Finch conducted 
the various sessions with dignified dis- 
patch and received many expressions of 
thanks for the time and effort he de- 
vated to association affairs during the 
year. Myr. Macklem accepted the office 
of Presiient with a grace and confidence 
typical of the man. New York has al- 
Ways been fortunate in their selection of 
leaders and this latest choice is a most 
happy one, 

Travel! ug as we do the same fall cir- 
cuits, your correspondent more than any 
one pers has the opportunity to hear 
N.C.A. ; esidents speak to a variety of 


audience _ He’s always at his best when 
he speal on his home grounds. Mr. 
Cummin. sketched briefly his career in 


the can industry, crediting his asso- 
lates a | friends with the success he 
has att: ned. He was deeply touched 
When ex) vessing his thanks to the mem- 
bership ‘4» their guidance, advice, co- 
operatioy and support, and when he was 
presente: with a gold watch in memory 
of the ex -em in which he is held by his 
fellow ca ners of New York, he was well 


nigh ove: ome with emotion. 

Not tc be outdone, the associate ma- 
thinery, and broker members pre- 
sented 


Fred Herzog with a gold 
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wrist watch. Mr. Herzog, for many years 
Chairman of the Entertainment Com- 
mittee, will relinquish that post due to 
his retirement from business. He has 
been Sales Manager of the Stecher- 
Traung Lithograph Corporation at Ro- 
chester longer than your correspondent 
can remember. 


ASSOCIATION SPEAKERS 


L. S. Martin, Secretary-Manager, As- 
sociation of Frozen Food Packers, led 
off the list of association speakers. Mr. 
Martin told of the improved position of 
the food freezing industry quoting fig- 
ures to show that the consumption of 
frozen fruits and vegetables had in- 
creased some 18 per cent during the year. 
Strawberries, he said, head the list, with 
consumption in the 1947-48 period 
amounting to some 320 million pounds as 
compared to 140 million in the 1942-43 
period. The industry is out of the woods, 
he said. The incompetent, the specula- 
tors and the underfinanced operators 
have long since been weeded out and 
steady progress is being made today on 
the firm foundation of quality and ex- 
perience. Mr. Martin pointed to im- 
proved package design, a gradual decen- 
tralization of the industry, an increasing 
number of products, improved and ad- 
ditional truck transportation facilities, 
F.D.A. activity on standards, increased 
production of home freezers at a lower 
cost, and greater publicity as an indica- 
tion of the healthy trend in the industry. 

Howard Cumming, N.C.A. President, 
dwelt briefly on the services of the Na- 
tional Association. Turning his atten- 
tion to national affairs, Mr. Cumming 
reminded his audience that both the 
people and the government are turning 
at least slightly to the left in their think- 
ing. Labor is demanding and getting a 
stronger voice and the farmer is being 
offered security and apparently likes the 
idea as evidence by his recent vote. The 
time has come then for the individual 
business man to state his case, to choose 
his team and play every moment of the 
game. 


Carlos Campbell, N.C.A. Secretary, in 
much the same vein, charged that the 
economic doctrine of this country is being 
rewritten in Washington today. There 
is grave danger that many of the time- 
tested and proven business practices will 
be discarded if the economic theorists 
continue to call the signals without a 
dissenting voice from business. 
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John McGovern, N.C.A. Vice-President 
took a bow. 


Watson Rogers, President, National 
Food Brokers Association, called the at- 
tention of his audience to the fact that 
wholesaler’s stocks and sales as com- 
pared to 1947 were down, whereas re- 
tailers’ sales were up. With this trend 
continuing since the first of October, the 
period for which wholesale stocks were 
published, there’s every reason to believe 
that sales from first hands should pick 
up after the first of the year. Mr. Rogers 
had polled some thirty-eight New York 
brokers to ask their opinion of probable 
movement of New York 1948 pack of 
fruits and vegetables. Analyzing the re- 
turns is quite difficult. Mr. Rogers says 
the difference of opinion is significant. 
Perhavs so, however in general, most of 
them agree that carryovers, if any, will 
be no more than small or normal. Peas 
and apple juice might be the exception. 
Six out of thirty-four say that the coun- 
try would consume all and could use more 
peas while the same number says there 
will be a large carryover. Eleven said 
just about the entire pack would be con- 
sumed and eleven looked for a small car- 
ryover. On apple juice twelve said “could 
use more,” four expected “a large carry- 
over,” five “a small carryover” and two 
looked for “a cleanup.” 

Mr. Rogers discussed the canner-brok- 
er relationship and asked canners to keep 
their brokers fully posted at all times so 
that the broker might better perform a 
continuous selling job. 


AGRICULTURE 


Mr. Albert Loveland, Under-Secretary 
of the U. S. Department of Agriculture 
and Iowa farmer, crossed up your report- 
er when he departed from his prepared 
paper on grower-canner relations. He 
pointed to the world need for food and 
the increased population in this country 
as a guarantee to future good business 
in the food industry. He spoke of the 
relation between soil minerals and ade- 
quate diet and promised increased re- 
search activity along these lines in the 
future. Thinking out loud, he wondered 
if it wasn’t possible to maintain an ever 
normal granary of canned foods to keep 
the tops out of retail cost. Fortunately 
he didn’t dwell on that subject too long. 

Mr. Loveland annually grows corn, 
peas and a few beans for the account of 
Iowa canners. His paper on canner- 
grower relations has many points of 
merit and will be published in a later 
edition. 

SALES SUNSHINE 

New York traditionally holds the fea- 
tured act till last. To add color to the 
occasion, time is called while 200 ladies 
(it’s always 200, some day we’re going to 
count them) file in to a specially reserved 
section. For this particular talk, it’s a 
pity the guests were not bankers and 
business men who can see nothing but 
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dark clouds on the horizon. Gene Flack, 
Sales Counsel and Director of Advertis- 
ing, Sunshine Biscuits, Inc., threw cigars 
to the section producing the loudest 
laughter, whistled and bowed at the men- 
tion of the names “Sunshine Biscuits”, 
“Canning Industry” or “Food Broker”, 
produced a running line of banter and 
jokes from which his audience will 
scarcely ever recover and yet propounded 
and proved a foundation for a philosophy 
of optimism that would cure the most 
ardent pessimist. 

Simplifying a maze of contradictory 
economic forecasts into 15 favorable 
points on which most economists agree, 
Mr. Flack said that prospects are good 
for a high rate of business if the na- 
tion’s selling force gets back on the ball 
and keeps slugging! 

“Many economists are confused,” said 
Mr. Flack. “‘One will say if taxes are 
reduced it would be one of the worst 
things that could happen. It would in- 
crease excess purchasing power, aggra- 
vate the demand for goods still in short 
supply, prices would rise still further, 
promote a greater inflationary boom and 
then eventual economic collapse. Another 
economist will say reduction of taxes is 
absolutely essential to prosperity, ven- 
turesome capital is necessary and sur- 
plus purchasing power can be syphoned 
off by the sale of peace bonds! That’s 
typical of the contradictions that exist in 
the minds of many of our economists. 
Maybe they can afford to be confused, 
but the sales people of America can’t af- 
ford to be confused; their companies, 
their industries, the American economy 
can’t afford to have them confused. 

“If we are to maintain our present 
high level of employment and income and 
prevent a depression, we must sell the 
entire output of American industry,” he 
said. “To do this our army of 10 mil- 
lion sales people have to KNOW the 
facts. Disregarding the points in con- 
flict, here are 15 important factors in the 
situation upon which the leading econ- 
omists of the nation seem to be in agree- 
ment. These are FACTS which sales- 
men can use effectively in contacting 
prospects and customers, and combatting 
the negative propaganda which is being 
wittingly or unwittingly spread by too 
many people.” 

As given by Mr. Flack, these 15 points 
are as follows: 

1. “National income is still 224 billion 
dollars a year. In the depth of the de- 
pression in 1932, the entire national in- 
come totaled 38 billion dollars. 

2. “We now have the highest per capita 
purchasing power in dollars in our his- 
tory. 

3. “The national income has a deeper 
and broader distribution—not as much 
money in savings banks, but the net 
worth of the average American is great- 
est of all time. 


4. “The demand for many items and 
services, particularly for durable goods, 
remains unfilled. For example, 10 mil- 
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lion homes are still needed. Some 15 
million automobiles are still wanted. 

5. “Industrial production stands at 
189% in comparison with the average of 
the years 1935-39. 

6. “Population has increased 8 per cent 
since pre-war. 

7. “Between 1940 and 1950 the nation 
is adding 15 million new families, with 
the greater market for goods and ser- 
vices that figure represents. 

8. “Sixty-one million are now employed, 
15% million more than pre-war. 

9. “The barking structure never was 
so strong. It is incapable of collapse. 

10. “Inventories are still comparatively 
small; there is no comparison with in- 
ventories after World War I. 

11. “Credit is abundant. Financing of 
purchases could expand the economy 2% 
billion dollars without hazard. 

12. “Orders for industrial equipment 
are at high levels. For example, the steel 
industry has yet to spend 448 million 
dollars, the telephone company 200 mil- 
lion dollars in new plants and equipment. 

13. “Exports have shrunk — only be- 
cause of lack of purchasing power 
abroad. The demand there is greater 
than ever. With the rehabilitation of the 
commerce and industry of Europe and 
Asia, we will enjoy the greatest export 
business in our history. 

14. “Some prices will decline, where 
costs of raw materials, wages and profits 
will permit. 

' 15. “There is an enormous need for 
public works, which provides a backlog 
in the event of any recession.” 


THE ELECTION 


W. S. Macklem, Curtice Brothers Com- 
pany, Rochester, President; G. M. Pierce, 
Fairmont Foods Company, Inc., Barker, 
Vice-President; K. M. Ingiston, Fruit 
Belt Preserving Company, East William- 
son, Treasurer; and W. H. Sherman, 
Rochester, Secretary. 


Directors elected for a three year 
term: John Hemingway, H. C. Heming- 
way Company, Auburn; Harry Chapman, 
Perfection Canning Company, Newark; 
Joseph Gugino, Lawtons Canning Com- 
pany, Lawtons; and Morton Adams, Al- 
ton Canning Company, Alton. 


HEAVY BUYER ATTENDANCE AT 
CONVENTION INDICATED 


The National Canners Association re- 
ports that the estimated attendance of 
canned foods buyers for the National 
Convention is greater than has been cus- 
tomary for past conventions. National 
American Wholesale Grocers Association 
estimates that approximately 1500 of the 
attendance for whom they are reserving 
rooms will be grocers who handle canned 
foods. Both the Super Market Institute 
and the National Association of Food 
Chains estimate that attendance in their 
respective groups will amount to about 
100 each, 
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MINNESOTA CANNERS MEET 


McGovern Predicts Tight Farm Labor Situya- 
tion In 1949 — Foreign Labor Needed Tp 
Handle Expanded Acreages. 


Speaking before the Annual Mecting of 
the Minnesota Canners Association held 
at Minneapolis, December 16, John F, 
McGovern, President of the National 
Canners Association, reminded that there 
is no possibility of obtaining all of the 
necessary agricultural labor from domes. 
tic sources for getting in the canning 
crops next year, and that resort wil] 
have to be made to importation of foreign 
labor. 

“It is no exaggeration to say that the 
farm labor situation next year will in 
all probability be as tight and perhaps 
worse than during the past year. Cer. 
tainly with the defense program and cur. 
rent domestic work opportunities in in- 
dustry, with 61 million workers employed 
in America, we have no reason to sup- 
pose there will be any less need for for- 
eign workers to harvest our crops, what- 
ever the yield may be,” he stated. 

The situation gets worse instead of 
better, he pointed out. During the war, 
he explained, the general program of use 
of imported labor was extensive. One 
hundred and fifty thousand war prison- 
ers were used also. When peace came, 
Government economists were expecting 
that a recession in employment would en- 
sue, and that that situation would take 
care of the constant crop need for agri- 
cultural labor. 

It is well known that this development 
never occurred, Mr. McGovern asserted. 
“Instead, we are faced now with twice 
the acreage we had in 1940, we have had 
a population increase of 11 percent or 
equal to the entire population of Canada, 
and our consumption per capita rated at 
17 percent higher than prewar is greater 
than ever before. Earning power is up 
and appears to be going higher and the 
public is eating more. 

“All this spells increased canned foods 
production and there appears to be no 
possibility of getting all of the needed 
agricultural labor supply out of the do- 
mestic labor pool, particularly since a lot 
of our people, with other work opportuni- 
ties available, will avoid so-called “stoop 
labor.” 


“Our only safe and sure source of labor 
supply therefore is imported foreign 
labor. When perishable crops reach ma- 
turity we must have those workers on 
hand or we lose thousands of acres of 
grower crops. 

“Under present arrangements with 
the Government authorities that manage 
the use of foreign labor, we can obtain 
such help only when we have exhausted 
all domestic sources and frequently that 
is too late. And even then we can have 
it in only the volume that is specified on 
the basis of past statistics, with no ac 
count taken of the growing necessity for 


(Continued on page 18) 
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Ohio Canners Honor Roy Irons 


Norman Spain succeeds Luke Beckman—Discuss financing—Grad- 
ing services—Descriptive labels—The Wholesalers viewpoint. 


Sitting out in the audience listening to 
Ohio’s President Luke Beckman and 
other speakers addressing the 41st An- 
nual Fall Meeting of the Ohio Canners 
Association last week, the writer felt 
rather complacent and self satisfied. In 
his hands were copies of a majority of 
the talks scheduled for the convention. A 
notebook was, more or less, excess bag- 
gage. We were particularly well pleased 
to have a copy of President Beckman’s 
remarks for he was talking about a man 
we have known and loved for many, 
many years, in a manner far beyond our 
own puny power of expression. It happens 
in the best of families, no doubt, but we 
are particularly embarrassed to admit our 
stupidity in leaving our brief case, con- 
taining amongst other things, all of the 
convention papers, at the hotel. 


It isn’t hard to write of the accomplish- 
ments and of the lovable character of 
Roy Irons. But to even begin to do him 
justice requires a mind and a pen much 
sharper than ours. “Roy” has been Secre- 
tary of the Ohio Canners since 1919. 
Truly his has been a labor of love for he 
has received little else than the joy of 
giving for his services. Like a biddie 
with her chicks, he has nurtured, scolded 
and protected these Ohio canners; taught 
them the spirit of cooperation; the ad- 
vantages of sharing their secrets and 
their troubles. Friendly, kind and gentle, 
honest, straightforward, fearless and 
sincere, Mr. Irons is ever ready to ex- 
tend his experienced, helping hand — 
never leaving any doubt of his position 
ina controversy. It’s a matter of record 
that membership, year after year, em- 
braces just about every canning firm and 
plant in the State. Under his tutelage 


association officers, directors and commit- 
tees perform with precision and enthusi- 
asm. lor the past few months Roy 
hasn’t heen well. The doctors tell him 
his big and generous heart isn’t ticking 


as it should. Yet he was on hand to greet 
his many friends, and to check on the 


many cetails of the convention. It was 
touchine to see the chicks taking care of 
the biddie. They were solicitous and con- 
cerned at his every move. Roy isn’t down 
yet, far from it, and it’s our guess he’ll 


make ‘he doctors eat crow. Trying to 
reply to Mr. Beckman’s tribute, he just 
couldn't say a word, but stood before the 
mike completely overcome with emotion. 
When Past President George Wenger 
presenicd him with a thousand dollar 
check in the name of the membership he 


was barely able to murmur the one word 
“Thanks”, 
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OFFICERS & DIRECTORS 


Norman Spain of the Winchester Can- 
ning Co. of Canal Winchester was elected 
president with Walter Scheid of the 
Campbell Soup Co., Napolean advancing 
to the post of first Vice President. 
French Jenkins, LaChoy Food Products 
Co. of Archbold was elevated to the office 
of second vice president. Roy Irons con- 
tinues as secretary-treasurer. New di- 
rectors are Art Gosman, Robert Long- 
worth, Owen Harding and ex officio, re- 
tiring president Luke Beckman. Carry- 
over directors are Wm. T. Craemer, Wm. 
Parshall and James Doane. 


INSPIRATION 


The meetings, interesting and helpful, 
were well attended. A banker discussed 
financing, Carlos Campbell economies, 
M. W. Baker PMA Services. Another 
speaker provided the views of the whole- 
saler, Happer Payne presented the film 
on descriptive labeling and Gordon Conk- 
ling invited the assembly to visit Atlantic 
City and the Machinery and Supplies 
Exhibition. 

Mr. Fred Mulligan, Director of Com- 
merce at Columbus, provided the inspira- 
tion in his talk entitled “An Uncompleted 
Mission”. Mr. Mulligan’s theme was 
built around the response of World War 
I Dad to World War II son’s complaint 
that already the people are accepting the 
inevitability of another war. Dad was 
able to convince his son that the wars 
hadn’t been in vain, that this country 
has continued to prosper despite them 
and that there is still hope of completing 
the mission—convincing the public of 
the world of the inevitability of peace. 


FINANCING 


Mr. R. W. Rogers, Assistant Vice Pres- 
ident, Harris Trust and Savings Bank, 
Chicago, spoke of the technicalities of 
keeping the banker happy. Because his 
paper was somewhat technical we will 
not attempt to review it from memory. 
It is a most important subject and so 
well handled by Mr. Rogers that we will 
save it for a later edition. 


SERVICE 

M. W. Baker, Assistant Director, Fruit 
& Vegetable Branch, PMA, outlined the 
progress of the grading service that comes 
under his jurisdiction. “Bake” as he is 
affectionately known by his many friends 
in Ohio, is an institution at this meeting. 
Many of his earlier years were spent in 
that state cooperating with the industry 
in establishing raw product grades for 
cannery tomatoes. All of his many 
friends know him as an efficient, open 
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minded, capable public official, fully 
aware of the problems of the industries 
he serves so well. 


CARLOS CAMPBELL 

N.C.A. Secretary, Carlos Campbell, 
urged his audience to pick up the story 
of the economy of canned foods and to 
individually see to it that it gets the 
broadest publicity possible. It has been 
his own personal theme song for so long, 
he said, he is seriously considering set- 
ting it to music. He dwelt at some length 
on another of his pet subjects—the grad- 
ual modification of economic doctrine in 
Washington. It is not so much the free- 
dom of the individual that concerns of- 
ficial Washington at this time; but rather 
what society owes the individual. This 
thinking, he said, is reflected in the re- 
cent Supreme Court decision in the 
Cement case when the body opined that 
rulings of the Federal Trade Commission 
are scarcely subject to judicial review. 
He asked his audience to make their 
voices heard in Washington and to help 
present the industry’s case through the 
National Canners Association. 


WHOLESALERS VIEWPOINT 

On the morning of the second day, Mr. 
Happer Payne of NCA’s labeling division 
presented his sound and color film, “Bet- 
ter Labelling”. Mr. Gordon Conkling of 
the Canning Machinery and Supplies 
Association spoke of the many surprises 
in store for canners visiting the Machin- 
ery and Supplies exhibition next month at 
Atlantic City and invited all to attend. 

Mr. R. R. MeGowan, past president of 
the Association of Ohio Food Distribu- 
tors and a director of the Winorr Can- 
ning Co., gave his audience something to 
think about in the way of cooperation 
with the buyer. 


Shop Near Home—“It’s good business 
to shop near home, whether it’s the corner 
grocery, or the canned goods manufac- 
turer,” he said. 

“In that connection immediately comes 
to my mind the terrifically high transpor- 
tation cost of merchandise today, whether 
it be by rail or truck. I am firmly con- 
vinced of two things in this connection; 
first, we wholesalers, wherever possible, 
should haul the merchandise in our own 
trucks with our own equipment and driv- 
ers. It can be done much more economic- 
ally—perhaps at half or less the com- 
mercial rate. Over and above that, when 
our own drivers are hauling the mer- 
chandise it is handled much more care- 
fully and arrives in our warehouse in 
much better condition. For example we 
find it greatly to our advantage to haul 
from as far away as Wauseon, which is 
almost across the state. When we have 
a full load, we start our trailer out on 
Sunday and he’s back always by late 
Monday afternoon. Second, I firmly be- 
lieve that you canners, who have rolling 
stock, should attempt to deliver, wherever 
possible, to the wholesalers, with your 


(Continued on page 18) 
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LIMA BEAN PACK CORRECTION 


Revision has been issued by National 
Canners Association in the 1948 pack 
figures for canned fresh lima beans which 
now show a total of 2,598,980 actual 
cases. Of this total 997,233 cases were 
packed in the States of Maryland and 
Delaware, 440,653 cases in other Eastern 
States and 1,161,094 cases in the West- 
ern States. The revision occurs in the 
pack for Eastern States which was first 
reported as 405,653 cases, whereas the 
correct figure is 440,653 cases. 


PICKLE PACKERS TO MEET 


The Winter Meeting of the National 
Pickle Packers Association will be held 
at the Roosevelt Hotel, New York City, 
Friday, January 14, 1949. 


DURKEE PROMOTES WEBER 


Elmer L. Weber has been made Man- 
ager of the Norwalk, Ohio Division of 
Durkee’s Famous Foods. Mr. Weber 
came to Durkee two years ago as Gen- 
eral Sales Promotion Manager and for five 
years preceding that time he had served 
as Advertising Manager for the Glidden 
Company. 


CANADIAN CANNERS TO MEET 


The Annual Meeting of the Canadian 
Food Processors Association will be held 
at the Hotel Vancouver, Vancouver, Brit- 
ish Columbia, February 21 and 22. 


MORE SEABROOK 
APPOINTMENTS 


The Virginia distribution of the Sea- 
brook Farms brands of quick frozen 
fruits and vegetables has been expanded 
with the appointment of three dealers 
whose combined territories cover 59 coun- 
ties in the State. Monticello Dary, Inc. 
Charlottesville, whose franchise has been 
in effect for several months, has been 
joined by Portsmouth Frozen Foods Com- 
pany at Portsmouth and Frigid Freeze 
Lockers, Inc. at Salem, to affect this in- 
creased coverage. Principle markets 
added by this move are Charlottesville, 
Danville, Fredericksburg, Harrisonburg, 
Lynchburg, Staunton, Newport News, 
Norfolk, Portsmouth and Roanoke. Five 
Northeast counties are covered by Ler- 
man Brothers of Washington, D. C. 


RESEARCH LABORATORY 


Washington State College is complet- 
ing a cranberry-blueberry experimental 
station for research in food technology 
and other experimental purposes at Long 
Beach, Washington. 
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NEWS AND PERSONALS 


YOUNG GUARD BANQUET 
TICKETS 


Bob Ejirich, Secretary of the Young 
Guard Society announces that advance 
sales for the banquet and entertainment 
to be held at the Traymore Hotel, Mon- 
day evening, January 16, at present look 
like a sellout. He reports, however, that 
there are some choice tables still avail- 
able to quick takers and asks that all 
reservations be made before the deadline 
of December 31. His address: 1600 S. 
Clinton Street, Baltimore 24, Maryland. 


NEW CHAIN BELT WAREHOUSE 


In order to better serve its many cus- 
tomers in the Southeast, Chain Belt Com- 
pany of Milwaukee has announced the 
establishment of a new warehouse at 878 
Ashby Street, Northwest, Atlanta, Geor- 
gia. The Atlanta district office will also 
be located at this address under the di- 
rection of J. S. Moore, District Manager. 
The warehouse will be under the super- 
vision of G. J. Schuelke formerly of the 
Milwaukee office. 


HEADS CAL PAK SALES 


Irving H. Granicher, for several years 
sales manager of the canned foods divi- 
sion of the California Packing Corpora- 
tion, San Francisco, Calif., has been ap- 
pointed general sales director to succeed 
Roy L. Pratt, recently elected president 
of the company. Mr. Granicher returned 
home recently from an Eastern trip on 
which he attended several national con- 
ventions of food distributors. 


NATIONAL TEA BUYS WAA 
PLANT 


National Tea Company has purchased 
the big industrial plant now occupied by 
Western Electric Company at 5555 
Archer Avenue, Chicago, at a price of 
4 million dollars. Down payment of 
$775,000 was made last week and letter 
of intent issued granting possession of 
the plant as of December 15, 1950, the 
day after the expiration of the present 
lease. The balance, plus interest, at the 
rate of 4 per cent a year, will be made in 
installments over a ten year period be- 
ginning with the date of conveyance. The 
plant, which cost the government $6,989,- 
000, was operated during the war by the 
Studebaker Corporation in the manufac- 
ture of airplane engines. It includes 
approximately 50 acres of land and a 
modern air conditioned manufacturing 
building with a floor area of 801,191 
square feet. The acquisition of the plant 
will permit greater expansion for Na- 
tional Tea Company and the development 
of new lines and products, officials say. 
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MAINE CANNERS REELECT 


All officers of the Maine Canners As. 
sociation were reelected at the mecting 
held in Portland last week. They are: 
Edward R. Elwell, Burnham & Morrill 
Company, Portland, President; Fred H, 
Bird, Medomak Canning Company, Rock- 
land, Vice-President; and F. Webster 
Browne, H. C. Baxter & Brother, Bruns- 
wick, Secretary-Treasurer. 


GEORGIA OFFICERS 

Georgia Canners Association, meeting 
at the Hotel DeSota, Savannah, Decem- 
ber 2 and 3, elected Ben P. Green, 
Ploeger-Abbott Company, Darien, Presi- 
dent to succeed J. J. Edwards, Besco 
Products, Zebulon. Other officers elected 
were: Fred L. Schumaker, 1st Vice-Pres- 
ident; H. L. Cochran, Griffin, 2nd Vice- 
President; and R. A. Burns, Griffin, re- 
elected Secretary-Treasurer for a third 
term. 


UTAH CANNERS TO ELECT 


The Annual Executive Meeting of the 
Utah Canners Association will be held 
at the association headquarters in Ogden 
on January 12 at which time new officers 
will be elected. The Annual Convention 
of the Association will be held at the 
Hotel Utah, Salt Lake City, March 4 
and 5. 


INDUSTRY MEN APPOINTED 


Howard J. Libby, of Durkee Famous 
Foods, and John C. Longaker, of the 
H. J. Heinz Co., have been made members 
of the executive committee of the Berke- 
ley, Calif. Manufacturers Association. 


OCTOBER FOOD DELIVERIES 


Deliveries of food and agricultural 
commodities purchased by the Depart- 
ment of Agriculture totaled 3,332 million 
Ibs. in October 1948 on the basis of ship- 
ment and delivery reports received dur- 
ing the month. Deliveries in September 
totaled 3,189 million lbs. October deliv- 
eries of grain and grain products made 
up 2,147 million lbs. of the 3,332 million- 
Ib. total; fresh and canned vegetables, 
876 million lbs.; sugar, 154 million lbs.; 
peanuts, 52 million lbs.; potato flour, 34 
million lbs.; dried and canned fruits, 28 
million Ibs.; fats, oils, and oi] bearing 
products—other than peanuts, 20 million 
Ibs.; and dairy products, 20 million lbs. 


NOCK BUYS SHORE PLANT 


Dr. Randolph M. Nock of Salisbury, 
Maryland, has bought the Stockton, 
Maryland tomato cannery from E. P 
Matthews & Sons, Pocomoke City. 
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OGDEN S. SELLS HONORED 


At a regular meeting of the Board of 
Directors of the Canning Machinery & 
Supplies Association held at Hershey, 
Pennsylvania, on August 19, 1948, the 
past services of OGDEN S. SELLS were 
reviewed and the following resolution 
unanimously adopted; 


OGDEN SELLS 


“INASMUCH AS OGDEN S. SELLS 
has been active in the affairs of the Can- 
ning Machinery & Supplies Association 
since its early days, and especially since 
its incorporation under the laws of the 
State of Maine in 1907, and its reincor- 
poration under the laws of the State of 
Delaware in 1919, 


“AND, INASMUCH AS OGDEN S&S. 
SELLS served this Association as a Di- 
rector, Vice-President and as its Presi- 
dent in the years 1920 and 1921, 

“AND, INASMUCH AS the History 
of This Association is the reflection of 
the personality of Pioneers of this Indus- 
ps of whom OGDEN S. SELLS was a 
stalwart, 


“ANI, INASMUCH AS OGDEN S. 
SELLS has retired from active partici- 


pation in the Canning Machinery Indus- 
try, 

“BE |T RESOLVED, That the thanks 
and appreciation of CANNING MA- 


CHINE Y & SUPPLIES ASSOCIA- 
TION be expressed to OGDEN 5S. 
SELLS for his important and outstand- 


ing part in the building of the Canning 
Indust, 


“AN BE IT FURTHER RESOLV- 
ED Th resolution be spread upon the 
minutes of this Association and that this 
resolution shall be read at the next An- 
nual Mecting of the CANNING MA- 
CHINE: Y & SUPPLIES ASSOCIA- 
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TION to be held on January 17, 1949, at 
Atlantic City, 


“AND BE IT FURTHER RESOLV- 
ED That a copy duly signed by the Of- 
ficers and Directors and Past Presidents 
of the CANNING MACHINERY & 
SUPPLIES ASSOCIATION be present- 
ed to OGDEN S. SELLS as a lasting 
token of our esteem and affection.” 


Resolution signed by, 


Past Presidents:—A. F. W. St. John, 
F. C. Englehart, Gordon Kellogg, Fred 
Taylor, H. J. Carr, Neal S. Sells, W. E. 
Nicholoy, John Eleveld, Sherlock Mc- 
Kewen and Wm. De Back. 


J. C. Whetzel, President; B. A. Hil- 
dreth, Vice Pres.; Arthur J. Judge, Direc- 
tor; E. M. Page, Director; W. D. Chis- 
holm, Director; Hal W. Johnston, Direc- 
tor; Frank Fay, Director; Frank Ward, 
Director; R. M. Roberts, Immediate Past 
Pres.; S. G, Gorsline, Attesting Secre- 
tary. 


FORTIFIED ANIMAL FOODS 


The following Federal Security Agency 
statement of policy and interpretation 
appears in the Federal Register of De- 
cember 4, 1948: 

$3.7 Notice to manufacturers, pack- 
ers, and distributors of veterinary prep- 
arations and animal feeds. A number of 
products have been developed to promote 
fattening, increase milk or egg produc- 
tion, or effect other physiological changes 
in farm animals. Many of these com- 
pounds contain as active ingredients sub- 
stances the toxicity of which is known 
to be of a high order. For example, 
thiouracil, a very potent drug, has been 
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proposed for use to promote fattening. 
When such substances are added to food 
they render the food adulterated under 
section 402 (a) of the Federal Food, 
Drug, and Cosmetic Act. 


The Federal Security Agency regards 
sections 402 (a) (2) and 406 of the act 
as clear enunciations of congressional in- 
tent to deny the channels of interstate 
commerce to food containing added poi- 
sonous or deleterious ingredients which 
are unnecessary in its production or 
which can be avoided by good manufac- 
turing practice. 

Since these compounds are intended to 
affiect the structure of function of the 
body of animals and have not been pre- 
viously used for such purposes, they are 
regarded as new drugs, requiring the 
submission of adequate evidence of their 
safety, as required by section 505 of the 
act, before being marketed in interstate 
commerce. 


In considering a new-drug application 
for a product intended to effect physio- 
logical changes in farm animals, the Fed- 
eral Security Agency will regard the 
absence of satisfactory evidence showing 
that the meat or other food obtained from 
animals fed the drug is entirely free of 
any poisonous or deleterious ingredient 
resulting therefrom at the time of mar- 
keting as ground for refusal to make the 
application effective. 


EUCLID FOODS, INC., SOLD 


Euclid Foods, Inc., Cleveland, has been 
purchased by the Frank Tea & Spice Co., 
of Cincinnati, according to announce- 
ment by Emil Frank, president of the 
latter company. 


As a contribution to the advancement of the small plane industry and a further 
contribution to national defense, as well as for the advertising benefits derived, the 
Portland (Maine) Packing Company, operating nine canneries in the State of Maine, 
have installed air markers on the roofs of their plants similar to that shown above at 
the Unity plant, the company, identified by the initials “P.P.Co.”. Advertising benefit 
is derived, through observation by pilots and passengers on the commercial air lines 
flying along the Federal Airway on which the plants are located. Air Markings, Inc. 
of Boston, Massachusetts, make a specialty of site selection, layout and installation of 
air markings, such as a name or trade mark, in either paint or porcelain enamel steel 


sheets for business and manufacturing plants. 


Portland has selected porcelain for 


their air marking rather than paint due to the long life of this material and because 


of its bright color and high reflectivity. 
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RESEARCH: 


BETTER SALAD DRESSING 


Citric Acid, the stuff that puts zip and 
“bite” in your morning grapefruit, now 
helps manufacturers produce tastier soy- 
bean oil for salad dressing and other food 
products. A modified refining procedure, 
worked out by scientists of the Bureau of 
Agricultural and Industrial Chemistry, 
of the Department of Agriculture uses 
citric acid to improve the flavor and 
keeping quality of soybean oil. When re- 
fined by this process, the oil tastes better 
initially and keeps 3 to 5 times longer 
than soybean salad oil refined by previ- 
ous methods. Very little citric acid is 
required—3 or 4 ounces is enough for 
processing a ton of oil. Experiments that 
led to development of the new technique 
were described recently at the annual 
meeting of the American Oil Chemists’ 
Society in New York City by Dr. H. J. 
Dutton, in charge of fundamental oil 
investigations at the Bureau’s Northern 
Regional Research Laboratory, Peoria, 
Ill. Now in commercial use, the Labora- 
tory’s procedure benefits soybean oil re- 
finers, and manufacturers, the farmers 
who grew 200 million bushels of soybeans 
in the U. S. this year, and housewives 
who buy soybean products such as short- 
ening, margarine, and salad oil. 


{ 


Shown above is the new Heinz Research and Quality Control Center to be constructed 
at H. J. Heinz Company’s worldwide headquarters in Pittsburgh. 
modern food research and quality control laboratory in the nation, is one of four new 
buildings to be built by Heinz in Pittsburgh at a total estimated cost of 15 million 
Architects are Skidmore, Owings and Merrill of New York. 


dollars. 
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FROZEN FOOD REPORT READY 


A summary report covering the prog- 
ress of research on pre-cooked frozen 
meals is now available, the Office of 
Technical Services, Department of Com- 
merce, has announced. 

The report was prepared by the U. S. 
Air Force to survey developments in 
improved in-flight feeding, but it will also 
be of interest to airlines, eating estab- 
lishments, and firms interested in in- 
troducing frozen pre-cooked meals to the 
home market, O.T.S. said. 

The government is presently under- 
taking research in frozen foods through 
the Quartermaster Food and Container 
Institute in Chicago and the Naval Air 
Transport Service. Similarly several 
private firms are investigating the prep- 
aration and storage of pre-cooked foods; 
pre-cooked frozen meals, and means for 
heating them for use; and electronic fast- 
cooking devices. 

University research on frozen food 
preparation is being undertaken at the 
University of California, Cornell Univer- 
sity, the Massachusetts Institute of Tech- 
nology and Iowa State College. 


The report lists a number of publica- 
tions now available on pre-cooked frozen 
meals; gives descriptions of typical meals 
now available or undergoing test; and 
indicates types of paper containers being 
investigated for use with such meals. 
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The Center, most 


Research plans are outlined for studies 
of the nutritive values of frozen meals, 
and the effectiveness of cooking proce- 
dures. 

PB 93531, Pre-Cooked Frozen Foods, 
13 pages, is available in photostat form 
at $2.50 per copy, in microfilm for $1.75, 
Orders should be addressed to the Li- 
brary of Congress, Photoduplication Di- 
vision, Publication Board Project, Wash- 
ington 25, D. C., accompanied by check 
or money order payable to the Librarian 
of Congress. 


FOXBORO COMPANY 
ANNOUNCES EXPANDED 
TRAINING PROGRAM 
Plans for an enlarged program of in- 


struction, with emphasis on the selection 
and application of correct instrumenta- 


_ tion for specific industries, in addition 


to training in the use and maintenance 
of instruments in general, are announced 
by The Foxboro Company. Courses al- 
ready scheduled in the new program, 
which begins January 10, will deal with 
instrumentation in the Refinery and 
Chemical Process Industries, Textiles, 
Pulp and Paper, Food and Wood Proc- 
essing. 

Each course will include two weeks of 
study, class work and shop practice with 
the various basic types of instruments, 
followed by three full days devoted to 
the special problems of measurement and 
control in the processes of a specific in- 
dustry. Material for this work will be 
drawn from the data files and the ex- 
tensive experience of The Foxboro Com- 
pany. Instruction will be under the lead- 
ership of qualified men from the com- 
pany’s staff of engineers. 

With this new and expanded program, 
Foxboro begins its fourteenth year of 
providing training facilities in industrial 
instrument engineering. The training 
courses, primarily intended for process 
engineers and instrument maintenance 
men, are offered without charge to such 
men when sponsored by their respective 
companies, The courses are not for be- 
ginners, nor offered as an employment 
medium. Enrollment is limited, and ap- 
plications should be made well in ad- 
vance. For full information address: 
Director of Training, The Foxboro Com- 
pany, Foxboro, Mass. 


FISH RULES CHALLENGED 


The Southern California Fish Can- 
ners Association is reportedly challeng- 
ing the constitutionality of a State As 
sembly interim committee on fish and 
game. A former business agent of the 
C.1.0. charges that canners have been 
evading Fish and Game Commission rul- 
ings by failing to note proper tonnages 
on over-limit catches. The right of the 
committee to investigate the canning 
business is questioned by canners. 
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Forget See Chisholm-Ryder’s 
5,000 Square Feet Processing Efficiency 


Examine Chisholm-Ryder’s 5,000 square feet of modern 
and improved food processing equipment at the Atlantic City 
Convention. See what is new in your particular field. 


Discuss your processing problems with CRCO Engineers. 
They will be at the Convention to meet you and help you to 
secure higher quality packs, greater production and lower 
labor costs—all adding up to increased profits in 1949. 


Make the Chisholm-Ryder Company Booth your 
Convention Headquarters 


At Canning Machinery & Supplies Exhi- 
bition in Convention Hall, Atlantic City, 
January 14th to 19th, 1949 


YOU ARE INVITED TO VISIT THE 


GAMSE 
LABEL EXHIBIT 


BOOTH 15B 


NATIONAL CANNERS’ CONVENTION 


ATLANTIC CITY JANUARY 14-19 


The Words 
are Inadequate, and the 
Phrase is Hackneyed, 
but under the Spell of 
Yuletide 
they exactly carry 


our Sentiments: 
IN ATTENDANCE 


WILLIAM | A. GISSEL 


HERMAN GAMSE 
® 


GANSE LITHOGRAPHING CO.,, INC. 


C.AMSE BUILDING 
BALTIMORE 2, MARYLAND 


To You and Yours— 


A 
Merry 
Christmas 


F.H. LANGSENKAMP COMPANY, INDIANAPOLIS 
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WEEKLY REVIEW 


Slight Movement At This Time Gives Indica- 

tion Of Cieaned Up Position Of Distributor 

Stocks—Steady Firm Movement Looked For 

—Truck Shortage Looms—Ask And Bid 
Prices Vary. 


THE SITUATION — So close to the 
holidays when fruits and nuts and other 
items than canned foods are occupying the 
distributor’s attention and when floors 
are being cleared of the year end inven- 
tory, it is rather surprising to note that 
some small orders (infinitely small) are 
still being called for. It is an indication 
of the dangerously low level to which 
buyers have allowed their supplies to dip. 
There are those who are saying now that 
there’ll be no appreciable buying after 
the first of the year. These statements 
ought to be analyzed somewhat before 
throwing ourselves into a panic. True it 
may be, there may not be a splurge of 
forward buying for wholesalers will not 
be any better equipped to carry high 
priced inventory after the first of the 
year. But it is equally certain that dis- 
tributors have cut their canned foods in- 
ventories far below what might even be 
termed reasonable. There’s the story of 
a large chain, making the rounds, that 
doesn’t have a can of pears on its shelves 
and don’t want any there until after the 
first of the year. Our own Mrs., in the 
past week or two has shopped and shop- 
ped to find orange juice (any brand) in 
46 oz. cans and come home empty handed 
several times. Take a peek yourself and 
notice that, except for a few brands, 
there are but a half dozen cans or so of 
a single brand of many of the major 
items. That’s not conducive to sales 
either yours or the grocers. Grocers and 
chains particularly are too smart to let 
this condition continue. They know that 
the housewife is becoming more selective 
in her buying, that they cannot make a 
profit unless they make a sale; that vol- 
ume and selection is the very basis of 
their business; that canned foods repre- 
sent an important saving in the home- 
makers budget. So that even without 
forward buying, the tempo of business is 
scheduled for a shot in the arm immedi- 
ately after the inventory is taken. And 
that tempo should continue well into the 
year leaving at best a minimum, work- 
able carryover on most items. 


TRUCK SHORTAGE — Truck ship- 
ments have become so popular due to the 
high cost of shipping by rail that the 
theme song of 1949 promises to be a 
shortage of trucks rather than a short- 
age of cars. Used to be a distance of 
300 to 350 miles was a good haul. Now 
its getting to be rather common practice 
to load up for a trip of 1,000 to 1,500 
miles. We still maintain a good many 
canners can find a market closer than 
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MARKET NEWS 


that. Naturally enough a good many 
more can’t. Those in the latter category 
might do well to check their carriers and 
to consider the advisability of supple- 
menting their service with company oper- 
ated transportation. 


PRICES VARY —There’s a rather 
wide variation between canners quotations 
and actual reports of sales received here 
at this office. Indicating, of course, that 
a good many of the few sales being made 
today are of the forced variety. Canners 
in general seem well aware of the fact 
that their property is worth more than 
is being bid today. 

Some observers have become a little 
excited about the corn pack report. Har- 
vey Burr, Secretary of Corn Canners 
Service Bureau, says that fancy grades 
are firm and scarce, ex stds are plentiful 
and may tend to weaken somewhat be- 
fore spring. There appears to be no 
burdensome supply of standards that 
can create any serious marketing prob- 
lem in 1949. Our market reporters give 
you a rather complete picture of what is 
going on in the important market centers. 


NEW YORK MARKET 


Holding Down Inventories—No Agreement 
Yet With Teamsters Union—Suppliers Urged 
To Restrict Shipments — Quietly Refilling 
Tomato Stocks—Canners Not Eager Sellers 
—Buying Green Beans For After Year Ship- 
ment — Peas Lack Demand — Spinach Well 
Sold Up—Citrus Prices Firming Up. 


By “New York Stater” 


New York, Dec. 17, 1948 


THE SITUATION — With Christmas 
just around the corner, and buyers con- 
centrating on holding down inventories, 
canned foods trading here is dull, with 
little likelihood of any upturn before the 
turn of the year. Many observers here 
profess to see a continued stagnant mar- 
ket until wholesale grocers and canners 
assemble in Atlantic City in mid-Janu- 
ary for their annual conventions. It is 
expected that buyers, in the light of in- 
formation their canner contacts provide, 
and canners, fortified by a better idea of 
potential demand during the first half of 
1949, may get together for some trades 
during the progress of the conventions. 


THE OUTLOOK — Negotiations be- 
tween the Greater New York Wholesale 
Grocers’ Association and the teamsters’ 
union for a new contract to supplant the 
existing agreement, which terminates 
December 31, have failed to arrive at any 
agreement. Hence, in the light of past 
history, the distributors look for a stop- 
page of hauling until a new pact is 
agreed upon, and consequently this week 
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broadcast a request to brokers and manv- 
facturers’ representatives to cancel ql] 
shipping instructions involving merchan. 
dise which might reach New York later 
than December 24. The contract at issue 
involves practically all of the city’s 
wholesale grocers, with the exception of 
several of the larger operators. 


TOMATOES—While traders have con. 
sistently reported the tomato market as 
“quiet” for several weeks past, there has 
been a certain amount of replacement 
business passing, even if only truckloads 
were involved, and canners have firmed 
up noticeably in their price views. Cur- 
rently, No. 2s are not heard of below 
$1.30, and many sellers are not willing 
to book even at that level. High freight 
rates are cutting interest in California 
tomato offerings, which are fairly plenti. 
ful. 


BEANS—There is still some interest 
reported in green and wax beans, for 
shipment after the turn of the year, and 
canners in the Tri-State area are report- 
ed comfortably sold up. Current offer- 
ings list at $1.25 minimum for standard 
round pod cut green 2s, with 10s at $6.50, 
while on extra standards canners quote 
$1.40 and $7.00. Cut wax beans, extra 
standards, are offering in a limited way 
at $1.50 on 2s and $7.50 on 10s, all f.o.b. 
canneries. 


PEAS—There is an absence of demand 
for peas this week, and the trade is 
marking time until after the turn of the 
year. Southern packers are quoting 
standard early Junes at 90 cents for 2s. 
On extra standards, 4-sieve Alaskas are 
offering at $1.05, and some standard un. 
graded sweets are reported quoted at 90 
cents, all f.o.b. canneries. The pea situa- 
tion in the midwest and at northwestern 
points is without change this week. 


CORN—Buyers are confident that can- 
ners will carry over sufficient supplies 
to take care of their needs before the 
1949 packs hit the market. Meanwhile, 
southern standard crushed evergreen is 
quoted at $1.30 for 2s, with standard 
crushed golden at the same figure and 
extra standard crushed golden at $1.40. 
On fancy, the market at eastern can- 
neries is: quoted at $1.50 for crushed 
golden and $1.60 for whole kernel, all 
f.o.b. canneries. 


SPINACH—Coast reports are that the 
outlook for the fall-winter pack, now 
under way, has been brightened yy rains. 
The market is well sold up, however, with 
canners quoting 2s at $1.25 and 2%s at 
$1.55 and upwards, f.o.b. canneries, and 
subject to pack. 


SALMON—While the end of ‘he mar! 
time strike on the Pacific Coas has el 
abled salmon factors to get their houses 
in order, there has been little new busi 
ness reported in salmon, and the market 
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remains without quotable change. Dis- 
tributors in many instances are seeming- 
ly planning to go along with current in- 
ventories until the Lenten season is 
closer at hand, at which time there will 
probably be a good deal of replacement 
buying. 


TUNA—The price situation on tuna 
on the Coast remains unsettled, with an 
easy undertone in evidence, and new buy- 
ing is lacking. Meanwhile, Portuguese 
tuna is being offered on spot here at $13 
per case for 48/3% oz. solid pack white 
meat in peanut oil and $18.50 per case 
for 48/6 oz. solid pack white meat in 
olive oil. 


SARDINES—Export demand has not 
shown the spurt which many packers had 
looked for with the ending of the mari- 
time tie-ups on the East and West 
Coasts. Consequently the market re- 
mains rather easy, with no further price 
changes reported this week. 


CITRUS—Reports from Florida this 
week note a little stiffening in canned 
citrus, although the market has not as 
yet shown any real stabilization. Grape- 
fruit juice is listing at 65 cents for fancy 
unsweetened 2s, with orange juice at 
72% cents and blended juice at 70 cents. 
Grapefruit segments, fancy, list at $1.30- 
$1.35, with broken at $1.15, all f.o.b. can- 
neries. Texas canners are quoting new 
pack grapefruit juice at 65 cents for un- 
sweetened 2s, with 46-ounce at $1.40. 


WEST COAST FRUITS — Coast re- 
ports indicate that considerable business 
for billing after the turn of the year fol- 
lowed termination of the longshoremen’s 
strike on the Pacific, with buyers inter- 
ested particularly in peaches, both frees 
and clings. Fruit cocktail has also come 
in for a little more attention, but with 
canner holdings fairly liberal distribu- 
tors are inclined to shop the market 
rather thoroughly before making com- 
mitments. Renewed buying of No. 10s 
by the government has brought about a 
firmer tone for all fruits in the gallon 


size, Northwestern canners are offering 
bing cherries for prompt shipment at 
$3.45 for fancy 2s and $3.25 for choice, 
with 2'2s at $4.55 for choice. On No. 


10s, feney bings are offered at $17.25 to 
$17.50, f.o.b. canneries. New Pack prunes 
are quoted from $1.95 to $2.10 for 2\%s, 
depen. ng upon cutout, with 10s listing 
at $6...) to $7.00 per dozen at canneries 
In the Northwest. 


'AMED BROKER LEADER 


Lio: | E. Riegler of the Charles A. 
Riegle Co., has been elected president of 
the »veland Food Brokers’ Associa- 
tion f. the coming year. Other offic? s 
hamec oy the Cleveland association were 
Georg R. Lyons, George R. Lyons Cs., 
Vice » csident; Richard H. Klein, J. A. 
Plain \o., treasurer; and Arthur H. Dil- 
lemut!. Paul E. Kroehle Co., secretary. 
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JOSELOFF HONORED 


Samuel Joseloff of Henry Kilian, Inc., 
New York food brokers, was guest at a 
testimonial dinner at the St. Moritz Hotel 
in that city last week, tendered in honor 
of his work for the Grocers and Allied 
Trades Division of the Federation of 
Jewish Philanthropies. 

The division’s work this year is under 
the direction of Abraham Krasne, B. M. 
Reeves, and J. Stanley Seeman, with 


Sylvan Stix, president of Seeman Bros., 
honorary chairman. 


SYRACUSE BROKERS ELECT 


Kenneth M. Stewart of the H. H. Gos- 
lee Co., has been elected president of the 
Syracuse Food Brokers’ Association for 
1949. Other officers named are: F. Paul 
King, Geo. A. Mendes Co., vice president; 
Edward S. Metz, of E. S. Metz Co., secre- 
tary; and Irving W. Meyers, of the Whit- 
comb Co., treasurer. 


ROBINS 
GOOSENECK 
CONVEYER 
Any size bucket, 
any type pulley, 
any length, 
sturdily built. 


ROBINS PADDLE OR 
BRUSH FINISHER 


All size screens. 
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CATALOG 


PROCESSING 


EQUIPMENT 
Vegetables Seafood 


INCREASES YIELD — CUTS COST 


ROBINS 
SPINACH 
BLANCHER 
AND FEEDER 


SEND FOR 


ROBINS 
ALL STEEL 
RETORT 
All welded 
construction. 


HAYNIE 
HOT WATER 
TOMATO 
SCALDER 
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CHICAGO MARKET 


Business Quiet With Some Extremely Small 
Orders Going Through—Interest In Fruits— 
Citrus Picking Up—Salmon Market Standing 
Still—Ozark Spinach Holding Firm— 
Apple Sauce Also Firm. 


By “Midwest” 


Chicago, Ill., Dec. 16, 1948 


THE MARKET W— Business remains 
quiet again this week in Chicago, al- 
though there is some business going 
through. Orders being placed now are, 
of course, strictly on a replacement basis, 
in the smallest possible quantities, with 
the majority of the specifications being 
for shipment to arrive after January 1st 
or for billing on January 1st. On the 
other hand, the fact that there are any 
orders going through at all so close to the 
Christmas holidays and the end of the 
year inventory, augurs well for the pros- 
pects of continuing business right up un- 
til new pack. With a normal inventory 
condition, buyers would be able to hold 
off buying at this point until after Janu- 
ary 1st, but inventories are so low and 
well balanced that the trade must come 
into the market even at this time of the 
year for some items in varying quanti- 
ties, so it is apparent that this condi- 
tion should continue right up until new 
pack, unless some moves are taken by the 
trade to purchase ahead after the first 
of the year, and this, of course, looks ex- 
tremely unlikely at this point. 


CALIFORNIA FRUITS—Some sales 
of California fruit are continuing to go 
through with No. 2% standard halves 
peaches having been sold recently at 
$2.40 coast, 1 Tall choice sliced at $1.65 
and No. 2% choice sliced at $2.65. There 
is also a demand for No. J tall fancy 
sliced but apparently this item is ex- 
tremely scarce and No. 1 choice sliced is 
being substituted by buyers here insofar 
as they can find supplies. It appears 
probable that sliced peaches, particular- 
ly in the No. 1 tall size, are going to be 
hard to find for the balance of this year. 
Reports from the trade are that peaches 
are moving quite well, and a good deal 
better in proportion than either fruit 
cocktail or apricots, with most of the 
trade’s complaints at the moment seem- 
ing to be centered on cots. 


CITRUS JUICES — There is a fair 
amount of activity on citrus products 
around here recently, although the actual 
amount of goods being purchased is prob- 
lematical. At any rate the market seems 
to be showing a little bit of strength, 
with prices on blended juices at around 
$1.60 for fancy sweetened and on orange 
juice $1.60 to $1.65, in some cases as 
high as $1.70, being quoted. The grape- 
fruit juice prices range all the way from 
$1.40 to $1.50 on Florida, with the price 
being $1.40 in Texas and 65¢ on No. 2, 


unsweetened. Segments are being quoted 
around $1.35 for faney and around $1.25 
for choice. 


SALMON—The market on salmon con- 
tinues to stand still in Chicago, with 
practically no buying of any sort going 
on. It is understood that a few cases 
of tall chums have been purchased at 
$19.00, and there is also an offering in 
the market of some Puget Sound chums 
at $18.00, although the quality of this 
particular lot is not known, and samples 
have not yet arrived here. Tall pinks 
are still holding at about $24.00 and tall 
reds at $27.00 to $28.00. There has been 
a little sale on 4%2# ocean caught cohoes 
which are presently bringing $15.00 coast 
and %# fancy Puget Sound sockeyes 
are offered at around $20.00 f.o.b. coast. 


OZARK AREA PRODUCTS—Spinach 
prices in the Ozark area are still holding 
firm at $1.25 for No. 2, $1.60 for No. 2% 
and $6.00 for No. 10. There has been 
some fairly good movement into the mar- 
ket here, and it is expected that it will 
continue, but of course the buying poli- 
cies in effect here in town are holding 
down the total volume, which points to 
renewed orders after January 1st. In the 
meantime California fall pack spinach is 
offering some good competition in spite 
of the difference in freight rates, and it 
is understood from the trade here that 
good quality can be purchased for $5.00 
f.o.b. Coast. In the meantime, turnip 
greens continue to sell at 85c for No. 2, 
$3.75 for No. 10, and canned blackeyes 
at $1.40 for the fresh and $1.15 for dried. 


APPLE SAUCE also continues to hold 
very firm, with prices now up to a mini- 
mum of $1.35 from eastern producing 
areas for fancy sauce and other sauces 
ranging up to $1.45 and $1.50, with most 
of these higher prices being centered in 
New York State. Shipments arriving in 
the market are reasonably good on apple 
sauce and expected to improve shortly 
after the first of the year. 


CALIFORNIA MARKET 


Trading Seasonally Slow—Dry Beans Under 
Government Loan—Peaches Moving Better 
Than Other Fruits—Apple Sauce Stiffens— 
Olive Picking Over, Crop Runs To Small Size 
— Pineapple Allotment And Prices An- 
nounced — Tuna Receipts Heavy — Sardine 
Market Mixed—Smallest Salmon Pack 
In History. 


By “Berkeley” 


Berkeley, Calif., Dec. 16, 1948 


THE SITUATION—As the year goes 
into its final stages, trading in most can- 
ned products is quite generally reported 
as slow. Here and there a softening in 
the price structure is noted, with most 


THE CANNING TRADE 


of this attributed to a hand-to-mouth 
policy of buying on the part of some 
distributors and an unwillingness on the 
part of others to draw on purchases made 
in this market earlier in the season. This 
has placed a strain on some canners jn 
need of ready cash. Little real activity 
is expected again until after the first 
of the year, when distributors will doubt- 
less be anxious to round out inventories, 
Reports from many parts of the country 
indicate that consumption of canned 
foods is at a high level. 


THE WEATHER—The Pacific Coast 
is getting a contrast in weather condi- 
tions not unlike that which prevailed last 
spring. Floods are causing considerable 
damage in some parts of the Pacific 
Northwest, while California is desper- 
ately in need of rain. There has been 
some rain in Northern California, but this 
is far below normal, while drought per- 
sists in the southern part of the State. 


DRY BEANS—The California dry 
bean market continues quiet, with a light 
volume of business, despite a little firm- 
ing in price. Many growers are now 
placing their holdings under the Govern- 
ment loan program. In fact, a late re- 
port indicates that 3,506,000 pounds have 
been placed under loan, with these hold- 
ings made up largely of Small White, 
Baby Lima and Pinto beans. Canners are 
still purchasing largely as they need new 
stock. 


FRUITS—New business in California 
canned fruits is definitely limited, but 
most canners are not greatly concerned 
over this. Many state that they would 
rather get in some good shipping orders 
than book additional business. Cling 
peaches are probably moving about the 
best in the list, with prices on these well 
maintained. There is some call for 8-oz. 
cling peaches and apricots, but many can. 
ners are sold up on these items. Sales 
of peaches have been made this month at 
$1.00, with fancy apricots just a little 
higher. A recent feature has been the 
offerings of fruit cocktail at a little below 
recent lists, with emphasis on the No. 
303 size at 12% cents off. Choice No. 2% 
fruit cocktail can be had at $3.65. 


APPLE SAUCE—Apple sauce of Cali- 
fornia pack has stiffened somewhat in 
price with fancy Gravenstein quoted at 
$1.54 for No. 2 and $8.25 for No. 10. This 
item is meeting with a more extended 
market than formerly, but production is 
still limited, with the packing season 4 
short one. 


OLIVES—The picking of olives for 
canning has come to an end, and reports 
are general that large sizes will be limit- 
ed in the new pack, the crop having run 
to small fruit. A year ago the industry 
was faced with a large carryover and an 
unstable market, with the price trend 
downward. Most packers had large in- 
ventories, carried over from the previous 
year, for which they had paid a high 
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price. This created a condition where 
eanners were cautious and the pack was 
held down to about 960,000 cases, or just 
about one-half that of 1946. Sales from 
December 1, 1947, to September 1, 1948 
were 940,000 cases and it is believed that 
sales for the full year will amount to 
1,200,000 cases. This has greatly reduced 
the carryover and about the only disturb- 
ing factor now is the fact that it runs 
largely to small sizes of fruit. Canners 
were unwilling to pay the high prices for 
fruit demanded by growers this year, but 
a compromise was reached when picking 
started and a good pack is expected. 


PINEAPPLE -— The California Pack- 
ing Corporation has announced its final 
allotment of Del Monte canned pineapple 
and pineapple juice for its Eastern U. S. 
trade and a similar announcement will 
be made about the first of the year for 
other parts of the country. With the 
exception of three items on the list the 
shipments will be made from the Philip- 
pines and early announcement was made 
because of the added length of time for 
transportation. The percentages and 
prices are: 15%, No. 2% sliced, $3.00; 
20% No. 2 sliced, $2.65; 20% No. 2 
chunks, $2.65; 35% No. 2 crushed, $2.65, 
and 10% No. 1 flat crushed, $1.35. ¢ 


juices, 35% No. 2, $1.85; 25% No. 211, 
97% cents, and 40% 46-0z., $3.25. 


TUNA—tThe heavy receipts of tuna 
from the fishing banks have led some 
canners to refuse to name in advance 
the price they will pay for fish. Instead, 
they name the price after the fish are 
brought in and base this on the market 
for the canned product at the moment. 
Here are prices prevailing this week: 
halves, fancy white meat, $19.00 case; 
standard white meat, $18.00; grated 
white meat, $14.00; fancy light meat, 
$16.75; standard, $16.25, and grated, 
$13.50. Tono style is priced at $18.00, 
standard yellowtail, $12.50, and grated 
yellowtail, $11.00. 


SARDINES—The canned sardine mar- 
ket is a rather mixed one, with some con- 
tending that it is dominated for the time 
being by canners in need of ready cash. 
The pack to November 28 had reached 
1,633,833 cases, against 1,259,053 a year 
earlier. The heaviest gain had been at 
Monterey, where 516,458 cases had been 
packed, against 195,645 to the corres- 
ponding date last year. Sales have been 
made during the week of 1-lb. ovals in 
tomato sauce at $8.00 a case, 1s tall in 
tomato sauce, $6.75 and 1s tall natural, 
$6.00. 


SALMON—Estimates have been made 
that 75 percent of the 1948 salmon pack 
made in Alaska has been sold and the 
value of the output is placed at $96,212,- 
850. While the pack, which totaled 3,931,- 
000 cases, was the smallest since 1927, 
the valuation was the highest in the 
history of the territory. Last year’s 
pack of 4,284,997 cases was valued at 
$87,344,728. 


THE BRIDES KITCHEN 


A bride can completely stock her kitch- 
en with staples for just $26.36, according 
to an article in the November issue of 
Country Gentleman. 


Clarabel and Dick Littler, young new- 
lyweds who have a farm in Madison 
County, Ohio, followed a Bride’s List 
prepared by the home economics depart- 
ment of a prominent food processor. A 
breakdown of what they purchased in 
London, Ohio, in the way of food staples 
and basic food items is contained in the 
article. They spent $5.40 for staples, 
$2.20 for spices, $2.13 for condiments, 
$6.61 for canned foods, $5.81 for baking 
goods, $1.78 for a party shelf, 73¢ for 
potatoes and onions, and $1.70 for initial 
refrigerator stock. 
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EXTRA DIVIDENDS 


Going Up the Smokestack? 


The Stickle System has a record 
of high performance in the food 
field and other industries. It re- 
turns condensate to boilers, under 
pressure, at a temperature only 
a few degrees below tempera- 
ture of steam at operating pres- 
sure, assures complete drainage 
and operating efficiency for pro- 
cessing units. Minimum results 
are computed in advance—and 
guaranteed. 


® A reduction of up to 20 per cent in fuel consumption is provided by the Stickle 
Differential Drainage and Boiler Return System, beside an increase in boiler capa- 
city, an improvement in the quality of steam, and a reduction in cost of mainten- 


ance of boiler and steam lines. 


Ask tor special bulletin. 


COMPANY 


229-235 EAST SOUTH STREET, INDIANAPOLIS 4, INDIANA 


REPRESENTATIVES 


West Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
* Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th Ave., 
Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, Utah * 
Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. ® Tri-States: TOM 
McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: BROGDEX COMPANY, P. O. Box 512, 
McAllen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada * 
India: GLADWYN & CO., Powvala Building, 251 Hornby Road, Fort, Bombay. 
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CONVENTION NEWS. 


OHIO CANNERS HONOR 
ROY IRONS 


(Continued from page 9) 


equipment, and charge us your actual 
hauling costs. In other words, I believe 
your profit should be on the merchandise 
you sell, and you should not attempt to 
make a profit on hauling. Naturally you 
want your canned goods in our ware- 
houses at the lowest possible figure. 


My statement above, that the merchan- 
dise would arrive in our warehouses in 
better condition, is equally true if you 
haul with your own equipment and your 
own men. Commercial truckers and rail- 
roads do not seem to be very fussy about 
what condition the merchandise is in 
when it reaches our warehouses.” 


Quality—“It’s good business to buy top 
quality merchandise, whether it’s Canned 
Goods or Prunes,” Mr. McGowan con- 
tinued. 


“What more need I say on this subject, 
other than that some of the finest vege- 
tables grown, packed and canned, are 
right here in our own state. Any top 
quality merchandise that we can get in 
Ohio, we should buy, as we are interested 
in our own prosperity, right here in Ohio. 
You will recall the advertising campaign, 
not too many years ago, by the Coal As- 
sociation, using the Slogan “BUY OHIO 
COAL”. If it’s all right to Buy Ohio 
Coal, it’s equally right to Buy Ohio Can- 
ned Goods. 


“It’s good business to have complete 
confidence in the people from whom you 
are buying. 


“That statement needs very little elab- 
oration. Of course there are good can- 
ners all over the country, in whom we 
can have complete confidence, but if we 
have complete confidence in our OHIO 
CANNERS, why should we shop else- 
where, if we can get the merchandise we 
want right here in our home state. 


“We wholesalers have not been too 
happy, in recent years, on the grading 
of some canned goods, and I’m inclined 
to think that many of you canners feel 
the same as we do. I think Tomatoes 
have been a perfect example of what I 
mean. Standard Tomatoes have been 
anything from a slightly colored water 
tinged with red and a few seeds to give 
it body, up to a pretty decent quality, 
that have been worth the money that the 
canner asked for them. I am sure you 
all know exactly what I mean, but I do 
think its worthy of your attention. We 
think it’s about time that when we job- 
bers buy Standard Tomatoes we should 
know what we are going to get. 


Split Deliveries—“I am very certain 
that all of you canners have wholesalers 
that will be most appreciative, wherever 
possible, of split deliveries of your prod- 
ucts. Split deliveries are very helpful 
to jobbers in two respects: First in the 
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amount of cash involved, and second in 
the amount of space involved. Jobbers 
as a whole are borrowers, in the fall. Of 
course the money they borrow is tied up 
in inventory until they are able to dis- 
pose of it. Much of this borrowing could 
be eliminated if more merchandise could 
be delivered to our warehouses on split 
deliveries. In our particular business we 
take a complete physical inventory twice 
a year, and there is a very wide spread in 
the total dollar value of our inventory 
between July 1st and January Ist. 


“The matter of space needs only to be 
mentioned, as all of us know our ware- 
houses are bulging almost to the point of 
coming out at the seams during the peak 
of the canned goods delivery season. Any- 
thing you canners can do, that will help 
us in this respect, will be very much 
appreciated. 


Private Labels —“There are still a 
great many wholesalers, who are thor- 
oughly sold on the idea of private label 
merchandise. In fact many of them think 
that their very existence depends upon 
this idea. During the war many items 
were necessarily taken from this cate- 
gory because the canners did not have 
time nor inclination to pack merchandise 
under the wholesaler’s own private label. 
This situation is rapidly changing and 
now it is possible to get almost anything 
you want packed under your own label. 
We think you canners should do every- 
thing possible to cooperate with your 
jobbing connections to further this idea. 
We have noted a very wide variance in 
the amount this canner or that will give 
us as a label allowance. Of course you 
canners all buy labels in exceedingly 
large quantities and therefore get a much 
lower price than we jobbers are able to 
get, but we do believe that you should 
give us as large a label allowance as 
possible.” 


ST. LOUIS BROKERS ELECT 


At the annual meeting of the St. Louis 
Food Brokers Association held on Decem- 
ber 3, the following officers were elected: 
R. E. Jones, E. F. Jones Company, Presi- 
dent; O. G. Reichardt, Jr., Reichardt 
Brokerage Company, Vice-President; R. 
P. Ellis, Ellis Brokerage Company, Secre- 
tary; J. C. Phelan, J. C. Phelan Broker- 
age Company, Treasurer; and the fol- 
lowing Directors: Frank Ottofy, Scott 
Mercantile Company; Edward Kehr; Roy 
Arata, Arata Brokerage Company; and 
L. A. Riedinger, Salinger - Riedinger 
Brokerage Company. 


ENLARGES CHAIN 


Blakemore Brothers Grocery Co., Inc., 
of Liberal, Kansas, has added four new 
super markets to the chain which it oper- 
ates as Ideal Food Stores. The chain 
now comprises 27 units. 


THE CANNING TRADE 


MINNESOTA CANNERS MEET 
(Continued from page 8) 


expanded acreage. Furthermore we lose 
a lot of time getting our requirements 
organized and standing by for action be. 
cause of the red tape we must go through 
with in the recruitment of our sorely 
needed foreign help.” 


Mr. McGovern reported the results of 
recent meetings held in Washington to 
formulate plans, make suggestions, and 
propose legislation for a Mexican recruit. 
ment program for 1949 and to explore 
other efforts to ease the situation cover. 
ing the use of foreign nationals. The 
meetings were attended by representa- 
tive growers from all industries using 
foreign nationals, he said. 


Recommendations were presented, he 
stated, and committees are at work now 
on the several phases of the proposed 
program for 1949. These should be de- 
veloped sufficiently for presentation at 
the National Canners Convention, in 
January, at Atlantic City, as well as for 
consideration of the Congress at the 
opening of the session, he believes. 


“It behooves every canner,” Mr. Me- 
Govern asserted “to exercise every bit 
of foresight and make the best and most 
sensible planning of which he is capable 
before embarking on an_ illy-conceived 
and hastily-devised program for 1949. 


“We always hear talk of the great 
possibilities in a good-neighbor policy, 
but that kind of a policy should work 
both ways. Our good neighbors have ser- 
vices to offer—labor services. On our 
part we have dollars to offer for such 
services, and this means a new outlook 
for them on living standards. If we want 
to sell them goods; they must have dol- 
lars. A sound import-labor policy will 
be a sound good-neighbor policy, with 
equal advantages and benefits to both 
sides.” 

LABELING FILM 


To our knowledge no State meetings of 
canners held this fall have been over- 
looked by National Canners Association 
in presenting their new sound motion pic- 
ture on “Better Labels”, and Minnesota 
canners were no exception. For here 
again the picture was shown. No need 
to repeat the sound, constructive advice 
in label building, both for the benefit of 
consumer and canner as pointed out in 
the film. And National Canners Ass0- 
ciation is continuing their wor: using 
suitable laboratory tests to set up label 
terms which assure reliability for the 
consumer and protection to the canner 
and distributor who properly use them. 
As scientific research determines in the 
development of more factors for more 
products, further labeling recommenda- 
tions will be made. 
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AGRICULTURE 


CERTIFIED PEPPER SEED 


D. Landreth Seed Company, Philadel- 
phia announces that a limited amount of 
Pennsylvania Certified California Won- 
der Pepper seed is now available. It is 
believed this is the only Certified pepper 
seed in the World. For years plant breed- 
ers have said “it’s impossible,” and for 
years pepper growers have worked for 
a strain sufficiently pure and satisfac- 
tory to warrant Certification. The Lan- 
dreth California Wonder is Certified by 
the State of Pennsylvania, long consid- 
ered one of the most exacting in their 
certification program. 

In this accomplishment, Landreth has 
carefully improved this particular line of 
inbreds over a period of five years. Al- 
though no claim is made that this strain 
is 100% resistant to mosaic it does show 
exceptional immunity. During these past 
five seasons the Pennsylvania Depart- 
ment of Agriculture has carefully fol- 
lowed the program and results obtained. 
The pepper fields were inspected before 
the first pickings and additional visits 
made later in the season. The fields are 
rated for vigor and the plants and fruits 
are carefully examined for disease and 
trueness to type under very strict re- 
quirements. 


Each package of seed is sealed with a 
special colored sticker supplied by the 


state. The storage and germination of 
the seed is checked continually by the 
Department. The demand for such a 
pepper is so great that the company will 
be able to furnish only one pound this 
first year to any one customer. 


RADIOACTIVE MATERIALS FAIL 
TO BENEFIT CROPS 


Tests carried on this past season by 
scientists at the Experiment Station at 
Geneva, N. Y. with low-level radioactive 
materials applied to carrots failed to 
show any effect on the yield or quality of 
the crop. 

The experiments at Geneva were part 
of a two-year cooperative investigation 
carried on by the U. S. Department of 
Agriculture in 13 states and at the De- 
partment’s Plant Industry Station at 
Beltsville, Md. Nineteen crops were in- 
cluded in the 1948 experiments and all 
failed to show any benefit from the ap- 
plication of the radioactive materials. 


The studies were undertaken at the 
request of the Atomic Energy Commis- 
sion which is financing the work. The 
materials used were a commercial radio- 
active product and radium. The first of 
these was applied at three different rates 
with ten replications, while the radium 


was applied in one concentration but 
with the same ten replications. 

Besides the test with carrots carried 
on by Dr. M. T. Vittum of the Experi- 
ment Station at Geneva, other crops 
tested elsewhere inciuded sweetpotatoes, 
cotton, corn, soybeans, oats, alfalfa, to- 
matoes, navy beans, table beans, spinach, 
tobacco, peanuts, ladino clover, potatoes, 
wheat, barley, sugar beets, and turnips. 

“These widespread one-season field ex- 
periments indicate strongly that the 
farmer cannot expect increased yields 
from money invested in radioactive ma- 
terials,” says an official report on the 
investigations. It is pointed out in the 
report that these experiments should not 
be confused with studies on the use of 
radioactive isotopes as tracers in soil, 
fertilizer, and plant nutrition investiga- 
tions. As a research tool, radioactive 
isotopes are proving valuable, it is said. 


HEADS PITTSBURGH BROKERS 


J. K. Cannon has been elected presi- 
dent of the Pittsburgh Food Brokers’ 
Association for the coming year. C. E. 
Sutter was elected vice president and 
W. B. Stricker secretary-treasurer. 

* & 

Robert Hickmott, called “father of 
California asparagus,” first canned as- 
paragus in 1892. 


FOR PURITY 


PATENTS PENDING 


The great buy word for your label! 


FOR PACKING FANCIEST WHOLE-KERNEL 
AND CREMOGENIZED CORNS 


CORN CANNING 


Commany Westmnster, Md 
KERS—CUTTERS—SILKERS—ROD SHAKERS 
EO TATION WASHERS—CREMOGENIZER 
AM MERS—MIXERS—CONVEYORS, ET 


THE CANNING TRADE 


EQUIPMENT 


ROGER-o BROS. SEED COMPANY 
308 W. Was, ington St. Chicago 6, Illinois 


Main 1650 


ATTENTION 
CANNERS - PACKERS - PROCESSORS - JOBBERS! 


We have AAAA rating buyers interested in 
large guantities of food items, paper pro- 
ducts, etc., for retail stores. 
odd lots, liquidating stocks of outstanding 
values. Merchandise to be standard grade 
or better in good condition. Wire or write. 


SURPLUS SALES 


1117 Mortgage Guaranty Building 


Surplus stocks, 


ATLANTA, GEORGIA 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified. ) 


VEGETABLES 


ASPARAGUS 
Scattered Stocks 
BEANS, StriNcLess, GREEN 
MARYLAND 
Fey., Fr. Sliced, No. 2... 1.60 
No. 10 8.00 
Ex. Std., Fr. Sliced, No. 2..1.20-1.40 
Ex. Sti., Cut, No. 2 .....0..:.. 1.40-1.50 
No. 10 7.00-7.50 
No. 10 6.50 
Ex. Std., Cut Wax, No. 2 me Bs) 
7.50 
N. Y. Fey., Cut gr., 3 sv.....2.00-2.05 
4 sv. 1.95 
Ex. Std., 3 sv. 1.65 
Std., 5 sv. 1.40 
Fla., Fey., Fr. Sl, No. 2......... 1.52% 
Btd., Cut, No. 1.45 
No. 10 7.50 
MIDWEST 
No. 2, Fey., Cut, 3 sv. ........2.00-2.10 
No. 10 10.25-10.75 
No. 2, Ex. Std., Cut, 4 sv...........1.48 
No. 10 
No. 2, Std., Cut, 4 sv. J 
No. 10 6.50-7.00 
No. 2, Fey., Whole, 3 sv.....2.85-2.50 
No. 10 11.75-12.00 
No. 2, Fey., Whole, 4 2.00 
No. 10 10.00 
Texas, Fey., Cut, 1, 2, 3 Sv......... 1.75 
No. 10 8.50 
No. 10 
No. 2, Std., Cut 
No. 10 
BEETS 
No. 10 
Pa., Fey., 
No. 10 
Mid-west, Fcy., Cut, 
No. 10 
Whole, No. 2, 20/0 1.70 


CARROTS 
No. 10 5.00 
No. 10 5.50 
Wis. No. 2, Diced 1.15 
No. 10 5.30 
No. 10 5.25 


CORN 

MIDWEST 
Fey., W. K., Gold., No. 2....1.70-1.75 
No. 303 1.60 
No. 1 1.25-1.30 
No. 10 9.25-9.50 
No. 10 8.25 
Std., No. 2 1,25 
Fey., C. S. Gold., No. 2........ 1.60-1.70 
No. 10 8.25-8.50 
8.00-8 25 
1.30 
7.75 


Fey., W.K. Gold., No. 2........ 1.60-1.65 
No. 10 9.50 
Ex. ¥ W.K. Golden, 


1.50-1.60 

9.00 

1.35 

8.25 

1.75 

Ex. Std., Shoepeg, No. 2......1.60-1.65 
Fey., C. S. Golden, No. 2......1.50-1.55 
No. 10 8.50 


Ex, Std, No. 2 1.4216-1.45 
1.35 
8.00 
1.30 
7.50 


3 1.45-1.55 
Std., C. S. White, No. 2......1.380-1.35 
No. 10 8.00 
N. Y. Fey., C.S. Gold., No. 1......1.15 
No. 2 


PEAS 
MARYLAND, ALASKAS 
No. 10 
No. 10, Fey., 3 sv. ........ 
No. 10, Ex. Std., 2 sv. .. wid 
No. 10, 
No. 2, Ex. Std., 4 sv. 
No. 10 
No. 2, Ex. 
No. 2, Std., 3 sv. 
No. *, Std., 3 sv. .. 
No. 2, Std., 4 sv. 
No. 10, Std., 4 sv. - 
Std., Ungraded, No. .80 
No. 2 -95-1.00 
No. 10 6.25-6.50 
Pa., No. 10, Ex. Std., 3 sv....... —— 


MARYLAND, SWEETS 
5 sv. 7.75 
Ex. Std., No. 10, 5 sv........:6.50-6.75 
Fey., Ungraded, No. 3038......:...0. 1.15 
No. 2 1.25 
No. 10 7.75 
Ex. Std., Ungraded, No. 303.... 
No. 2 1.10 
No. 10 6.50 
» Ungraded, No. 2.......... .90- .95 
No. 10 6.00 

New York, SWEETS 
No. 2, Fey., 2 
3 sv. 1.90 
4 sv. 1.80 
No. 10 9.75 
1.60 
No. 2, Ex. Std, 4 SV. 40 


Std., Ungraded.......... 1.05 
05 


No. 2, Ex. Std, 5 SV. — 


Mipwest, SWEETS 

No. 2, 1 BV. 2.25-2.50 
No. 2, SV. 7521.85 
No. 2, Fey. -1.60-1.75 


‘AS 


-11,25-11.75 


No. 10, Std., 3 sv. .. 

No. 2, Std., 4 sv... 

Bio. 00, 5.75-6.00 

N. W., SwEETs 

No. 2, Fey., 2 sv. .. J 

No. 2, Fey., 8 sv. .. 

No. 2, Fey., 4 sv. .. 

No. 2, Fey., 5 sv. .. 

POTATOES, Sweet, FOB. 

Fey., Syrupack, No. 2%... 
No. 3, Squat 
No 10 

No. 3, Vac. 

PUMPKIN 

Eastern, Fey., No. 2%.......... 1.00-1.05 
No. 10 4.50 

Indiana, Fey., No. 2 cess. -70- .95 
No. 2% 1.00-1.25 
No, 10 3.50-4.50 


5061.55 


BALTO. 

+1.70-1.80 
1.60 
6.50 
1.65 


CANNED FOOD PRICES 


SAUERKRAUT 
Midwest, Fey., No. 2............ -90-1.00 
No. 2% 1.10-1.30 
No. 10 4.00-4.25 
1.30 
No. 10 
SPINACH 
Md. Fey., No. : 
No. 24 
No. 10 
Calif., Fey., No. : 
No. 2% 
No. 10 
Ozark, Fey., No. 
No. 2% 
No. 10 
Texas, Fey., No. : 
TOMATOES 


Tri-States, Ex. Std., No. 1.......... 


1.30-1. ‘45 
1.90-2.00 
7.00-7.50 

% 


2.00-2.10 
7.25-8.00 
2.00-2.10 
2.75-2.85 
8.00. 8.75 
1.55 
1.95 

2.40 
8.50 
1.20-1.80 
1.45-1.50 
1.80-1.85 


Calif., S.P., Fey., No. 


Ozarks, Std., No. 2 
No. 10 
Texas, Std., No. 1 
No. 2 
No. 10 
TOMATO PUREE 
Md., No. 1, 
Spec. Grav. 1.045 .......... -80- .85 
No. 10 6.50-6.75 
Midwest, Fey., No. .85 
No. 2 
No. 10 
TOMATO CATSUP 
Md., Ex. Std., 8 oz. Bot... 
14 oz. 
No. 10, Fey. 
Ind., No. 10 


No. 2% 
No. 10 


FRUITS 
APPLE SAUCE 
Virginia, 

No. 2 
Meow York, Mo. 2 
Pa., No. 2 

APRICOTS 
Halves, Fey., No. 2%4.........0. 2.75-2.85 

No. 10 

Choice, No. 24% 


BLUEBERRIES 
Maine, No. 2, Water............ 3.00-3.25 
No. 10 14.25 
CHERRIES 
B.S.P., No. 2 Water 
No. 2, Heavy Syrup. 
Fey., Cal. R.A., No. 1T.. 
No. 2 
No. 2% 


CANNING TRADE 


FRUIT COCKTAIL 
No. 2% 3.85-8.95 
No. 10 13.50 
PEACHES 
Calif. Y. C., Fey., 


2.80-2, 871, 


Choice, No. 10 
PEARS 
Calif, Bartlett, Fey., No. 2%......4.75 
-14.75-15,25 
Choice, No. 10 — 
N.W. Fey., No. 2% 1504.25 
No. 1 T 2.70 
Choice, No. 9004.00 
2 60) 


PINEAPPLE 
Haw., Sl., Fey., No. 3.25 


JUICES 
APPLE 


CITRUS, BLENDED 


Tri-State, No. 2 
46 oz. 
No. 10 

Midwest, Fey., No. 1.05-1.10 

2.10-2.25 

4,254.75 

Calif, Foy., NO. 2 1.05 
46 oz. 2.35 
No. 10 4.50 


FISH 
OYSTERS 
Gulf, 
OB. 
SALMON (per case) 
Alaska, Red, No. 1 T 
Med. Red, 
Pink, No. 1 T 23, 00=24.00 
Flat 00-14.50 
Cohoes, No. 1 T.... 


Chums, No. 1 T.... 8.50-19.00 
10.50-11.00 


SARDINES—PErR Case 
Calif., Ovals, 48/1 Ib., 

Tomato Sauce 8.50-9.00 
No. 1 T, Nat 7.00 
Maine, % Oil 

SHRIMP, 
No. 1, Pic., Small ion 


TUNA—PER CASE 
48/14’s, Light Meat 
Albacore, Fey., White, 
2 
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Ex. Std., C.S. Wh 

Choice, No. 2 6002.65 

NO. 10 00-125 

EX. Std, NO. 2 4501.60 
GRAPEFRUIT 

Texas, NO. 8, Swe 
TOMATO 
N. Y., Fey., No. 2 

No. 2, Ex Cd, 2 SV. 
No. 2, EX Stdey 8 SV. 

No. | Std., 3 sv. ........7.50-8.00 

No. If Ex, Std, 4 
No. 2, Stda, 2 BV. 
No. 2) 3 SV. 101,20 

No. 10, S. P. Pie 

Medium 
0.00-22.00 


A COMPLETE COURSE IN CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED JULY 1946 


380 pages of proven pro- 
" SUPERINTENDENTS, cedure and formulae for 
BROKERS everything ‘‘Canable”. 
AND BUYERS 


“Ll would not take $1,000.00 for my 
copy if | could not get another.” 
—a famous processor 


0 Size 6x9, 380 Pages Beautifully Bound 
Stamped in Gold 


i. All the newest times and temperatures .. . Used by Food Processors to check times, 
= All the newest and latest products ... . temperatures and RIGHT procedure . .. . 
Fruits e Vegetables Meats Milk by Distributors to KNOW canned foods . . . 
- Soups e Preserves e Pickles e Condiments by Home Economists to TEACH the subject of 
Juices e Butters e Dry Packs (soaked) food preservation. 

0 Dog Foods and Specialties in minute detail, 

with full instructions from the growing through For sale all s hou and dealers 
to the warehouse. . . . or direct. Price $10. postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


4.15 BALTIMORE 2, 20 South Gay Street, MARYLAND 
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FISHERY NOTES 


EUROPE WANTS UNITED STATES 
FISHERY PRODUCTS 


Fish canneries in Europe are reaping a 
harvest selling to European countries 
that have no dollars to buy United States 
fishery products. So states Arthur M. 
Sandberg, Fishery Marketing Specialist 
of the Fish and Wildlife Service, who 
made a survey of European markets un- 
der that part of Agriculture’s market- 
ing program delegated to the Office of 
Foreign Agricultural Relations. After 
studying marketing in England, France, 
and Ireland, Mr. Sandberg said that most 
United States products are highly es- 
teemed because of consistent good qual- 
ity and relatively reasonable prices, but 
that items produced in Europe are making 
inroads on markets that have purchased 
our products in the past. Consumers are 
now developing tastes and preferences 
that will soon be difficult to overcome. 


European countries, although consis- 
tently desiring to purchase United States 
canned fish, are finding it necessary to de- 
lete these items from the budgets they 
are transmitting to the ECA. As a con- 
sequence, canned fish are purchased from 
countries that do not require payment in 
dollars. 


In Ireland, canned pink or red salmon 
are popular, and to a lesser extent pil- 
chards and shrimp. Importers have 
worked hard to obtain dollars from the 
Department of Finance to purchase these 
items. In 1947, after several years of 
low imports, about 4,200,000 pounds of 
canned fishery products were obtained, in- 
cluding 2,500,000 pounds, mostly salmon, 
from the United States and Canada. For 
the first 7 months of 1948, however, only 
about 1,000,000 pounds were received, in- 
cluding but 365,000 pounds of salmon 
from the United States and Canada. 


During the war, other European coun- 
tries were in no position to supply the 
markets accustomed to U. S. canned fish. 
Now, however, increasing amounts of 
European brands are appearing on the 
store shelves in France, England, and 
Ireland. Canned products from South 
Africa, Newfoundland, Holland, Norway, 
Portugal, Spain, and the United States 
were noted in Ireland. 


FISH APPROPRIATION 
CANCELLED 


Of the $128,800 authorized under the 
ECA program in August 1948, for the 
purchase of canned fish from the United 
States by Greece, the Economic Coopera- 
tion Administration on December 2 an- 
nounced that $120,000 was withdrawn. 
This leaves only $8,800 now authorized 
under the ECA program for the purchase 
of canned fish by Greece from the United 
States. 


22 


CALENDAR OF EVENTS 


JANUARY 5-7, 1949— Anrual Can- 
nery Field Men’s Conference, Michigan 
State College, East Lansing, Mich. 


JANUARY 6-7, 1949—Annual Meet- 
ing, Northwest Canners Association, 
Olympic Hotel, Seattle, Wash. 


JANUARY 6-7, 1949—Annual School 
for Illinois Cannery Fieldmen, University 
of Illinois, Illini Union Building, Urbana, 
Illinois. 


JANUARY 8-16, 1949—National Fish- 
ing Show, Chamber of Commerce, San 
Diego, Calif. 


JANUARY 10-14, 1949—3rd National 
Materials Handling Show, Material Han- 
dling Institute, Convention Hall, Phila- 
delphia, Pa. 


JANUARY 11-14, 1949—Annual Meet- 
ing, National-American Wholesale Gro- 
cers Association, Atlantic City, N. J. 


JANUARY 14, 1949—Winter Meeting, 
National Pickle Packers Association, 
Roosevelt Hotel, New York, N. Y. 


JANUARY 14-19, 1949—Canning Ma- 
chinery & Supplies Exhibit, Convention 
Hall, Atlantic City, N. J. 


JANUARY 14-20, 1949—Annual Meet- 
ing National Canners Association, At- 
lantic City, N. J. 


JANUARY 15, 1949—Annual Dinner- 
Dance, Canning Machinery & Supplies 
Association, Claridge Hotel, Atlantic 
City, N. J. 


JANUARY 16, 1949—Annual Dinner, 
7:00 P. M., Old Guard Society, Claridge 
Hotel, Atlantic City, N. J. 


DEATHS: 
GEORGE F. GREB 


George F. Greb, veteran Wisconsin and 
Arkansas canner, died at Blytheville, 
Arkansas, December 3, at the age of 66 
years. Mr. Greb formerly headed the 
Blytheville Canning Company, which a 
few years ago was sold to Bush Brothers 
Company of Dandridge, Tennessee. He 
was a former Director of the National 
Canners Association and a Diamond Mem- 
ber of the Old Guard Society. 


DR. LOUDENSLAGER DIES 


Dr. Paul E. Loudenslager, Medical 
Director of the Campbell Soup Company, 
died in the Cooper Hospital, Camden, 
New Jersey, on December 7 following a 
long illness. He was 53 years old and 
had wide acqaintance in the food proc- 
essing industry as well as in medical 
circles. 
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JANUARY 17, 1949— Annual Ban- 
quet, 7:00 P. M., Young Guard Society, 
Hotel Traymore, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Meet- 
ing, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


JANUARY 18, 1949—Fred Waring 
Show, 8:45 P. M., Canning Machinery & 
Supplies Association, Ballroom, Conven- 
tion Hall, Atlantic City, N. J. 


FEBRUARY 7-18, 1949—28th Annual 
Canners & Frozen Food Packers School, 
Oregon State College, Corvallis, Oregon. 


FEBRUARY 9-11, 1949—41st Annual 
Convention, Ozark Canners Association, 
Colonial Hotel, Springfield, Mo. 


FEBRUARY 14-15, 1949 — Annual 
Meeting, Tennessee - Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 


FEBRUARY 15-17, 1949 — Technical 
School for Pickle and Kraut Packers, 
Michigan State College, East Lansing, 
Mich. 


FEBRUARY 21-22, 1949 — Annual 
Meeting, Canadian Food Processors As- 
sociation, Hotel Vancouver, Vancouver, 
B. C., Canada. 


MARCH 4-5, 1949—37th Annual Con- 
vention, Utah Canners Association, Hotel 
Utah, Salt Lake City, Utah. 


MARCH 6, 1949, week of — Annual 
Meeting, National Association of Frozen 
Food Packers, Stevens Hotel, Chicago, 
Ill. 


MARCH 9-11, 1949—Annual Conven- 
tion, Canners League of California, Casa 
del Rey Hotel, Santa Cruz, Calif. 


MARCH 16-28, 1949—Food Processors 
School, Ohio State University, Columbus, 
Ohio. 


MARCH 20, 1949, Week of — Annual 
Convention, National Food Brokers Asso- 
ciation, Chicago, IIl. 


APRIL 12, 1949— Annual Meeting, 
Monterey Fish Processors Association, 
Monterey, Calif. 


APRIL 25-29, 1949— Nationa! Fish- 
eries Institute, Inc., Edgewater Beach 
Hotel, Chicago, Il. 


MAY 9, 1949—Spring Meeting, Pack- 
aging Machinery Manufacturers Insti- 
tute, Dennis Hotel, Atlantic City, N. J. 


MAY 29-JUNE 8, 1949—Annual Con- 
vention, U. S. Wholesale Grocers Ass0- 
ciation, St. Louis, Mo. 


JULY 10-14, 1949—National Conven- 
tion, Institute of Food Technologists, 
Civic Auditorium, San Francisco, Calif. 
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There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or need 
help, or a job. Whatever your needs, you will get good results 
from an Ad. on this “Wanted and For Sale” page. The rates, 
per insertion—Straight reading, no display—one to three times 
er line 40c, four or more times per line 30c, minimum charge 
per Ad. $1.00. Count eight average words to the line, count 
initials, numbers, etc., as words. Short line counts as a full 
line. Use a box number instead of your name if you like. Forms 
close Wednesday noon. The Canning Trade, 20 S. Gay St., 
Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
2% Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating, Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers; Homogenizers, Viscolizers; Washers, Blanch- 
es, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 13, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Used Machinery in excellent condition; every- 
thing needed for processing Tomatoes; Catsup; Puree; Juices; 
Green leans; Peas; Lima Beans; and Corn. Cook Room and 
Warehouse Equipment. Write at once for quotations on equip- 


ment inierested in. W. T. Howeth, 1831 N. Cameron St., Har- 
risburg, Pa, 


FOR .ALE—1 Model 300 Unscrambler with Crate Dump for 


standar, round crates for No. 2 cans, with motors and motor 
drives, \or 220 v., 60 cy., 3 ph. A.C., complete with 12’ double 
elevator with motor drive. Machine never off of original skids. 
Brand new. Sampson Canning Co., Wisconsin Rapids, Wis. 


FOR \ALE—350 gal. Jacketed Copper Kettle, tin lined, out- 
et 3 incies with stand. Price $325 f.0.b. Orange. Orange Can- 
Ning Co. Orange, Conn. 


FOR ALE—Two 80 hp. HRT Boilers, Ohio Standard tested 
oe 125 ibs. pressure, excellent condition; 40,000 gal. Water 
ower, iiammond Cannery, West Alexandria, Ohio. 
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WANTED and FOR SALE 


BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 


as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 
equipmeni. Write for complete detailed listings. Below are a few representative 


offerings. We will be glad to place your name on our mailing list upon request. 


8480—FILLERS: (3) Buffalo Fillers-Clayborne Type, for semi-automatic 
filling of liquid from 1 to 5 gallons, equipped with automatic weight 
controlled shut-off valves. 
848I—CAPPER: Resina-Model S, Serial 2495, automatically caps Econ- 
omy pints, quarts and 12 oz. bottles with 28 millimeter CT Caps, 
adjustable speed to 60 per min. 
8463—PEELING LINE: Anderson-Barngrover cable type, 116’ long, straight 
line type. Motorized by 2 HP Sterling motor, 3-60-220 vac. 1200 


$ 110.00 


1,320.00 


rpm. Type KF, Serial 272302. RC-50. Roller chain drive to table 550.00 
8450—VEGETABLE WASHER: Robins Jr. Rotary Vegetable Washer, ex- 

cellent condition, used only two seasons. 235.00 
845I—KETTLE: New, Groen, 100 gal. stainless clad kettle, 2/3 hinged 

stainless cover, 3 legs, plug valve and pop off valve, in original crate 150.00 
8492—LABELER: Burt, adjustable in smaller ranges to 1 pound, now 

set for 208 x 109. 1944 model, Model A, Serial 27510. .......... 850.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, IIL - Sheldrake 3313 


In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4898, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


FOR SALE—FACTORIES 


FOR SALE—Tomato Canning Plant well equipped for peeled 
tomatoes with Wonder cookers for 2s and 10s. Many years suc- 
cessful operation; 1000 cases daily; location Eastern Shore, best 
tomato growing section, good labor conditions. Adv. 48133, The 
Canning Trade. 


FOR SALE—Factory in Mid-Virginia fully equipped for to- 
matoes and peaches. All equipment in 1st class condition. R. R. 
sidings and good trucking facilities on U. S. Route 15. Plenty 
of labor available. Adv. 48138, The Canning Trade. 


MORRAL CORN CUTTER 


Either Single or Double Cut 
MORRAL COMBINATION 
CORN CUTTER 


For Whole Grain or 
Cream Style 


MORRAL DOUBLE CORN 


With either steel or rubber 
Husking Rolls 


The fastest and easiest adjusted 
machines manufactured 
Write for Catalog and 

further particulars 


MORRAL BROTHERS, INC., Morral, Ohio 
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MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes, Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


TRADE IN YOUR UNNEEDED machinery on Bonded Truck 
Scales, Juice Processing, Root Vegetable Cleaning, or Dewater- 
ing Screens; Conveyors; Inspection Tables; and Bag and Box 
pilers. All new machines. Immediate delivery. 
400 packers have Bonded machines. Bonded Scale & Machine 
Co., 11 Bellview, Columbus 7, Ohio. 


WANTED—Food Item to process from January to May. Our 
modern, sanitary plant is located in Eastern New York near 
the New York Metropolitan area. We are very flexible for 
mostly any kind of processing, especially fitted for pressing or 
pulping fruits, or vegetables and packing in No. 10’s and 5-gallon 
cans. Will work out a good deal for you. Adv. 48134, The Can- 
ning Trade. 


HELP WANTED 


WANTED—Fieldman by Central Wis. Pea Canner. 
giving full details concerning background, experience, etc. 
48130, The Canning Trade. 


Write 
Adv. 


WANTED—Plant Superintendent, experienced in vegetable 
canning and dry pack, good mechanical ability and able super- 
vise help. Must be willing to work himself. Excellent oppor- 
tunity for proper person. Adv. 48131, The Canning Trade. 


WANTED—A Partner to help operate a canning and saw 
mill business on the Eastern Shore. Adv. 48132, The Canning 
Trade. 


WANTED—Capable Field Man experienced in tomato and 
pea contracting and growing. Excellent opportunity. Adv. 
48135, The Canning Trade. 


More than 


THE BOOK YOU NEED !! 
“A Complete Course in Canning” 


Published by THE CANNING TRADE 


To assist you— 


Readers will find the Where to Buy 
Section helpful in locating firms to 
supply specific needs. 


Consult these advertisers 


SMILE AWHILE—— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


Jack: “How can you tell if a woman really loves 
you?” 
Jim: “If she really loves you, you can make her do 


anything she wants to.” 
“Dewco Digest” 


The poor stork—he’s always getting blamed for a 
lot of things some other bird is responsible for. 
“Dewco Digest” 


Two Indians went out for a walk. The little Indian 
said, “Ugh.” After a while the little Indian again said, 
“Ugh.” They walked further. The little Indian said, 
“Ugh.” The big Indian said, “Ugh, Ugh.” The little 
Indian said, “Don’t change the subject.” 


Biggs: “I called on Mabel last night and I wasn't 
more than inside the door before her mother asked me 
my intentions.” 

Jiggs: “That must have been embarrassing!” 

Biggs: “Yes, but it was more embarrassing when 
Mabel called from upstairs and said: ‘That isn’t the 
one, mother.’ ” 


A cub reporter was told to cut his stories to the bare 
essentials. He submitted the following: “John Smith 
looked up the elevator shaft to see if the elevator was 
on its way down. It was. He would have been twenty- 
five this November.” 


- 


“T quit my last job because the boss used a couple of 
offensive words.” 

“What were the words?” 

“You're fired!” 


Boss to timid-looking employee: “Perhaps you do 
deserve more money my boy. Speak to me again ina 
few days—if you are still with us.” 


Woman giving evidence in court: “I was driving 
down Main Street with my husband at the wheel.” 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
t. A. Benson Co., Inc., Baltimore, Md. 
3erlin Chapman Company, Berlin, Wis. 
shisholm-Ryder Niagara Falls, N. Y. 
Food Machinery C»-poration, Hoopeston, Tl. 
H. Langsenkamp Indianapolis, Ind. 
A, K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Qerlin Chapman Company, Berlin, Wis. 
“hisholm-Ryder Co., Niagara Falls, N. Y. 
Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
JInited Co., Westminster, Md. 


BOILER ROOM SUPPLIES. 
L. A. Benson Co., Inc., Baltimore, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
* Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES 
Burt Machine Company, Baltimore, Md. 
“hisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 

BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
food Machinery Corporation, Hoopeston, Ill. 
F_H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
"ood Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 

?. Hamachek Machine Co., Kewaunee, Wis. 

CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryaer Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Til. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
H. Langsenkamp Eo. Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS 


CONVEYORS AND CARRIERS. 
L. A. Berson Co., Inc., Baltimore, Md. 
Berlin Chapman Wis. 
ventral \iachine Works, Inc., Philadelphia, Pa. 
Chisholr Ryder Co., Niagara Falls, N. Y. 
food Ma: .inery Corporation, Hoopeston, Ill. 
La Porte lat & Mfg. Co., La Porte, Ind. 
A. K. Reins & Co., Inc., Baltimore, Md. 
Sinclair-S ott Co., Baltimore, 
United Westminster, Md. 


CONV!OR BELTS, Cloth, Rubber, Wire. 
L. A. Berson Co., Inc., Baltimore, Md. 
Berlin C).oman Company, Berlin, Wis. 
Chishol Co., Niagara Falls, N. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CONV!YORS, Hydraulic. 
Feelin oman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 
si K Rouins & Co., Inc., Baltimore, Md. 
inclair-“-ott Co., Baltimore, Md. 


COOKERS, Continuous, Agitating. 
Retlin --apman Company, Berlin, Wis. 
isholmAyder Co., Niagara Falls, N. Y. 
Me-hinery Corporation, Hoopeston, Il. 
-K. Robins & Co., Inc., Baltimore, Md. 


THE CANNING TRADE 


Aseptic Thermo Indicator Co., Los Angeles, Cal. 


December 20, 1948 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


COOLERS, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 


L. A. Benson Co., Inc., Baltimore, Md. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Compeny. Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robing & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, IIl. 
Yamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robing & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robing & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery yy Hoopeston, Ill 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robing & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore. Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SIEVES AND SCREENS. - 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

H_ Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 


L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston. Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robing & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Dl. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md 
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WHERE TO BUY. 


CORN WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Hoopeston, fl. 


F. H. Langsenkamp Indianapolis, Ind. 
A. K Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery ga Hoopeston, IIl. 


F. H. Langsenkamp Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robing & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston. ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston. Hl. 


A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Hoopeston, II. 


F. H. Lanasenkamp Indianapolis, 
A. K. Robins & Co., Inc.. Baltimore. Md 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ili. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimcre, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, [1), 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp .. Indianapolis, Ind. 
Lee Metal Products Co., Phillipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopesten, II. 

Hamilton Copper & Brass Works, Hamilton, Ohio 
s Langsenkamp Co., Indianapolis, Ind. 

Tee Meta) Products Co, Phillipsburg, Pa 

A. K. Robins & Co., Inc., Baltimore, Md. 


THE CANNING TRADE 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N ( 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Cosine 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 

Eastern Box Company, Baltimore, Md. 

Robert Gair Company, Inc., New York 17, N. Y 
United Container Co., Philadelphia, Pa. 
David Weber Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York oy 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, © 


LABORATORIES, for Analysis of Goods, Ete. 
American Can Co., New York Ci 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pfizer & Co., Inc., New York City. 


PASTE, CANNERS’. 


Clark Stek-o Corp., Rochester, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn 
Chas. C. Hart Seed Co., Wethersfield, Conn 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
ee, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IN. 

Woodruff & Sons, Inc., ord, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn 
Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conv. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
meg King & Co., Minneapolis, Minn. 


Rogers s. Seed Co., Chicago, II. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
& Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore, Md. 
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She supplies 


health 


from these 
shelves 


And in many ways the food industry 
and Pfizer are helping her 


Today's modern American housewife is wise in the ways of 
nutrition. The evidence is on her shelves. More and more she 
depends on recognized brand-name products containing ingre- 
dients of the highest quality. 

Pfizer’s contributions to the food industry are fine chemicals 
whose quality and purity assure a finished product worthy of 
your label. 


Citric Acid — Tartaric Acid — Cream of Tartar 


are the three most widely used Pfizer products in the food field. 
Citric Acid’s versatility and economy, for example, makes it 
one of the most acceptable of the food acids, with a wide variety 
of applications. Tartaric Acid is another Pfizer product used as 
an acidulant in jellies and desserts, and having other possible 
applications. Cream of Tartar finds use as the acid ingredient 
in baking powders, and gives the desired leavening action. 
Pfizer is one of the leading producers of essential vitamins. 
We supply millers the essential vitamins in the form of Pfizer 
Enrichment Concentrate to fortify the flour used in home 
baking. Contact us for the vitamins or other chemicals needed 
in your manufacturing processes. Chas. Pfizer & Co., Inc., 81 
Maiden Lane, New York 7, N. Y.; 211 E. North Water Street, 
Chicago 11, Illinois; 605 Third Street, San Francisco 7, Calif. 
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Sincere wishes to our friends of the trade 


for 
A Very Happy Christmas 


and 


A Prosperous New Year 


Associated Seed Growers, Inc. 


New Haven 2, Connecticut 


Atlanta 2 Cambridge, N.Y. Indianapolis 4 Los Angeles 21 Memphis 2 
Milford, Conn. Oakland 4 Salinas San Antonio 6 
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